GROUNDWORK is mighty important! 


Brogi, Evaline and Jimmy Pig know just hoie impértant— 


whether it’s for a victory garden or leather tanning. They 
know that in the Evans Tannery just as mueh care and 
attention are given to preparing the skins for tanning as to 
the tanning process itself. This careful groundwork con. 


tributes no small share to the high quality of Evans Leathers. 


JOHN R. EVANS & COMPANY, Camden, New Jersey 
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goes to town 


in nouelly 


footwear 


Tre amazing growth in 
the demand for this new, hand- 
japanned fabric is due to both 
its superior good-looks and the 
great number of places where 
it can be used. It is being 
widely used in footwear of 
many types for quarters, 
straps, sock linings, bows, and 
trims. Patent-Glo, practically 
indistinguishable from patent 





leather in appearance, is avair 
able in Lipstick Red . . . Turf 
Tan... Town Brown . . . Black 
... Blue... and White. 


* * * 
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B-Day Invasion Plans 


“The Mighty 7th Invasion Plan” will 
be the backbone of a nationwide pro- 
for participation of retail mer- 
chants in the. forthcoming 7th War 
Loan, May 14 to June 30, planned last 
week at conferences of Treasury War 
Finance Division officials with prom- 
jnent business men representing the 
country’s many retail trades. Execu- 
tives of national and state trade asso- 
cations, advertising and sales promo- 
tion managers, and members of state 











Owen W. Metzger, President, National 
Shoe Retailers Association (left), shown 
-.Bwith Lawrence M. Olney, Associate 
4 Field Director, War Finance Division of 





the Treasury Department, during retail 
< g meetings recently held in Wash- 
SY . Plans were announced for a 
highly geared program of retail partici- 
pation in the 7th War Loan, after con- 
ferences between leading retailers and 
Wer Finance officials. 
Pledging outstanding efforts by the 
action’s shoe stores, Metzger said: 
"| assure you that the National Shoe 
Retailers Association and its member- 
ship will be back of this job 100%." 


and local War Finance Committees at- 
h in § tended 
Organized on battle lines, the “Inva- 
nd- § sion” will begin on May 14, designated 
oth as B-Day—the B is for Bond —, to be 
observed by stores throughout the coun- 
the § ‘TY: There will also be a B-Hour, dur- 
ing which each store will sell only War 
pre | Bonds. B-Hour will be picked individ- 
ually by the separate communities to 
ing § coincide with their peak business period. 
of Ted R. Gamble, National War Finance 
Director, acknowledged the co-operation 
rs, given by the retailers in previous War 
Loans, and stressed the increased mag- 
nd | nitude of their importance to the suc- 
cess of the 7th. 
lly The meetings, conducted by Delos 
nt Walker, Chairman of the Retailers’ 
War Campaigns Committee, and Sam- 
il. wel J. Cohen, Director of the Retail 
Stores Section of the War Finance Di- 
if | Vision, decided upon three main objec- 
tives to be met by the retailers in their 
ck | War Bond campaign for the 7th Drive. 
These are greater Bond buying by store 
employees, increased War Bond adver- 
tising, and greater sales participation 
by employees. 
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EARLE T. BUMPOUS, General 
Sales Manager of Jarman, Rich- 
land-Davidson and KBS Sales Divi- 
sions of Nashville, Tenn., sends us 
a very practical little booklet, 
“Facts to Face.” It is a very realis- 
tie picture of the situation as it ex- 
ists today and suggestions on the 
retailing of men’s shoes during the 
coming months. We quote: 


















“Bridging the gap will require 
your being alert in taking advan- 
tage of every opportunity to keep 
your store operating as a progres- 











tion. In these times of scarcity you 
cannot afford to sit back and rest 
on your past reputation. You must 
keep the fires burning. In times 
of emergency, a steel mill will al- 
ways consider first the importance 
of keeping its blast furnaces going. 
They know that if the fires are al- 
lowed to go out, thousands and 
thousands of dollars will be lost in 
the long time it takes to build up 
the terrific heat again. Similarly, if 
you relax in your efforts to keep 
your store operating effectively, if 
_ you discontinue advertising, mer- 
chandising and attractive window 
display, you will find that it will 
take many months to regain your 
former position and reputation. 
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sive, influential business organiza- 


You may risk the opportunity of 
having your store in readiness 
when the war ends and when condi- 
tions will require your ability to 
move fast in order to stay ahead of 
competition. The means of main- 
taining a business reputation can- 
not be turned on and off like a 


water spigot.” 
. * 7” 


W. J. DEWITT not only makes 
Fairy Forms but is the world’s larg- 
est producer of fish hooks—having 
developed machinery for that skill- 
ful work, which formerly was hand- 
icraft. He not only makes the hooks 
but he believes in testing them in 
strange and uncommon fishing 
grounds. He writes from Acapulco, 
Mexico: 





“A small manufacturing plant, 
started in 1933 in Mexico City, ne- 
cessitated a visit from someone at 
headquarters, so I made the trip to 
our neighboring Republic. After 
work came an opportunity to test 
the equipment in famous Acapulco 
waters. I had taken along my finest 
fishing equipment and early one 
morning headed into the blue Pa- 
cific, about 12 to 15 miles off the 
West Coast. After hanging on to 
rod, reel and line for two hours, in 
the burning sun, I got a strike—a 
beaut of a sailfish—9 ft. 3 in. and 
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the battle was well over a half hour. 

“Perhaps it was worth it; but 
when you get bumped off as many 
planes and reservations as I was, 
between Auburn, New York and 
Acapulco, you can truthfully say 
‘the comforts of home far outweigh 
the discomforts of travel.’” 


CLAUDE A. DERR, with Peters 





Shoe Store in Los Angeles, Califor- 
nia, writes: 

“If the shoe men of America will 
learn anything from these war time 
experiences, it should be to really 
clean house and plan to buy fewer 
styles and more complete sizes so 
they can do a real job of fitting. I 
am glad to be with a firm that be- 
lieves in fit first, sale second; and 
we have done such an outstanding 
job of fitting that we have earned 
a reputation of which we are justly 
proud. After rounding out a little 
over 50 years of fitting stool experi- 
ence, I am glad to be well and 
healthy and can have a part in the 
game and I’d like to live long 
enough to see what really does hap- 
pen when the shooting is all over.” 

. . o * 


ToM EATOUGH, managing direc- 
tor of Eatough’s, Ltd., of Leicester, 
England, has arrived in the States 
to study our shoe and slipper-mak- 
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ing for post-war progress in En- 
gland. His particular interest seems 
to be in the California process. 
His famous concern celebrated 
its twenty-fifth anniversary re- 
cently. When Mr. Eatough’s father 
started in the slipper business near- 
ly 60 years ago, its slippers were 
made from felt remnants cut from 


carpets. During its twenty-five year. 


existence, they have made more than 
fifty million pairs. 

Their most recent product is an 
electrically heated slipper, compo- 
nent to the electrically heated flying 
suit and they have produced tens of 
thousands of pairs for the Ministry 
of Aircraft Production. What prog- 
ress—eh! ! 





BETTER DAYS COMING 


—Just one hundred years ago 
(April, 1845) the following item 


a red in the NEW YORK 
TRIBUNE: 


—"We have a great number of good 
communications which we cannot pos- 
sibly make room for at present, if 
ever. We are forced to economize 
space to the utmost, and our adver- 
tisers grumble as it is. We shall 
have more room bye-and-bye." 

—We don't know just what was the 
publishers’ problem in 1845, but 
it may well have been paper and 
manpower—even as oor 

—And we, too, apologize for thin 
paper and limited pages; but, 
ike our honored colleague, we 
hopefully say: "We shall have 
more room bye-and-bye." 

—There also appeared this item in 
the same paper, that same year: 

“THE FEMALES who have so long 
been oppressed by their employers, 
propose fo meet at Palmo's Opera 
House this afternoon. An address is 
to be delivered. The Mayor and 
Common Council have been invited, 
together with the gentlemen of the 
press. 

—The old axiom "There's nothing 
new under the sun,” still applies. 


President 





H. I. KLEINHAUS of Seligman & 
Latz, New York, says: 

“Retailing has been living in the 
lap of luxury during the past few 
years. For instance, the Harvard 


report shows that in 1943 depart- 
ment stores had a net gain of 11.4 
per cent of sales, paid Federal in- 
come taxes of 7.7 per cent and the 


hs if “AS 


2 23 y 
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remaining 3.7 per cent was more 
than 50 per cent greater than the 
average annual net gain before 
Federal taxes in the ten pre-war 
years, 1930-1939. 

“Considering the increase in sales 
in 1943 and 1944 over the volume 
in the average pre-war year, a com- 
parison based on dollars instead of 
percentages would indicate far more 
strikingly how the tragedy of- war 
has brought good fortune to retail- 
ing. The previous war years showed 
remarkably high profit ratios also. 

“During this war period while 
production has been seeking out 
better ways of doing cld jobs; learn- 
ing to increase output through the 
development of efficiency; educat- 
ing personnel and revamping plants 
for the fabrication of new products, 
retailing has been making little or 
no progress in efficiency. 





“Certainly there is room fg 
greater efficiency in retailing. Py. 
ticularly will this be apparent 
the smaller store after the war. | 
hope the present era of excellen 
business will not quench the typical 
American striving for the achieye 
ment of success through efficiency 
rather than through luck or wind. 
fall. Efficiency in retailing, however, 
can only develop as the retailer re. 
forms his organization to become a 
strong selling force.” 

* * * 
LT. COL. JOHN G. LLEWELLYN, 
V-mails from somewhere in France; 

“The work here is very interest 
ing. I am in the shoe business ing 
big way. I sure feel at home when 
I walk through warehouses and see 
such familiar names as Interna 
tional, Brown, General, Weinbren- 
ner, Freeman, Holland - Racine, 
Belleville and even Simplex and 
Juvenile. Harold Florsheim drops 
in to see me once in a while.” 

The Colonel, as most shoe men will 
remember, was in World War I and 
for a long time afterwards in charge 
of equipment for the CCC Camps. 
Then he was one of the first indus. 
trial men to attend the QMC School 
so that when World War II broke 
out he was part and parcel of the 
Service of Supplies related to shoes. 
Later, the very breadth of his expe- 
rience brought him into the larger 
field of all-over supply. 


“... and this is the last pair of these.” 
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Put Your House in Order 


SHOE business up to this point has been relatively 
simple. You could sell anything and everything, at a 
full profit; and you were doing more business, year by 
year. It didn’t take brains to make money. All it took 
was a background and reputation for doing business 
with resources who felt obligated to continue to give 
you supplies. 

But from this day forth (for a spell) it’s going to 
take all of your brains, all of your thinking and all of 
your resourcefulness to keep agoing. The signs are 
ominous. More customers come in and more customers 
go out. In one store it has come to the point where 
there are nine “floaters” to one sale. 

That’s not a healthy thing for a business—war or no 
war. Consider the plight of the salesman at the fitting 
stool. If he is operating on a commission basis, he is 
in the financial dog-house. It has got so that in some 
cases he is told in the morning how many pairs of shoes 
he can sell and when he has completed his book, he is 
told to go home. The traveling salesman is in a simi- 
lar plight—no orders filed; no commissions earned. 

Well, you may say: “Don’t they know there’s a war 
on?” Sure they do but one hundred and thirty million 
people can’t go to the battlefront. The distribution of 
shoes is. important too. Diminishing stock in stores, 
diminishing sales at retail and it has even reached the 
point where customers are bribing clerks for first choice 
on sizes—if and when they are shipped in. 

A decline in dollar volume, under such circumstances, 
has an uncomfortable way of leading to either black 
marketing or inflation or both. No merchant willingly 
takes himself out of business by selling a scarce article 
below a price that gives him a return. 

If the merchant has been conducting his store exclu- 
sively on trade named shoes, he goes about until he can 
find merchandise that he can sell unbranded and fills 
in with anything and everything—to do business. 

That’s the economic picture as it appears in shoe 
stores—where all shoes eventually meet the customer- 
user. 

Comes V-E Day, what then, what then? 
Certainly not any immediate filling up of supply lines 
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all the way back to the hide-take-off. In fact, conditions 
will worsen—instead of bettering—for five hundred 
million shoe wearers in Europe will want shoes—above 
all else—for growing greens can be freely eaten to 
satisfy internal hungers but foot covering cannot wait. 

So we carry your mind along the path of reality to 
cushion your thinking against cancellations, retrench- 
ment and the recoils of conversion, and lead into a par- 
tial peace plan for store, factory and supply. 

Bernard M. Baruch, financier and international 
authority and adviser to governments, says: “There will 
be more work in the United States than there will be 
hands with which to do it.” He told a reporter for the 
Army newspaper, “The Stars and Stripes,” “This wave 
of prosperity will carry over for five to seven years 
after the war—no matter what is done, or not done.” 
He furthermore quieted the alarms of soldiers who 
worry about their post-war future by saying: “The 
veteran rates his old job back, or a better one and he 
should be given enough time to make decisions. These 
jobs must be the kind of work to give a man a decent 
standard of living, and that means good food, clothing, 
housing, education, medical care and a certain amount 
of amusement and leisure.” 

Add it all up— WORK, WORK and MORE 
WORK —for a country and a world short of 
everything it needs—to live in peace. 

So, shoe man, wherever you are—get busy planning 
“how to sell more shoes better”—the day is not far off 
when you too will go to WORK. 

In order that you don’t muddy up your thinking with 
inferiorities (in a world of talk), remember you are a 
citizen “of no mean country.” America has a position 
in the world of great strength—and we can say “of 
first importance.” 

Don’t let your mind and your business shrivel because 
of petty jealousies, individual, national or interna- 
tional—for both you and your country have a destiny 
to fulfill in a peace of free and WORKING men. 

Where do we stand, well, read Paul Bareau, Banking 
Editor of “THE ECONOMIST OF LONDON”: “The 

[TURN TO PAGE 107, PLEASE] 





Above. From top, reading clockwise: “Biack Magic,” 
one of the new Carmelletes by Carmo; Platform 
sandal on 23/8 heel by Pennant; The “naked” look 
in a Paradise shoe by Brauer; Novel vamp treatment 
in this high-riding shoe, a Selby Tru-Poise; wide 
ankle strap in Walk-Over sandal by Geo. E. Keith. 








FALL STYLE 


by ELEANOR RUTLEDGE 


CoMMENTING on present shortages in the shoe industry, 
someone recently made this remark: “The shoe manufac- 
turer will have to perform a miracle if we are to have 
enough shoes during the coming months.” 

After several weeks spent in visiting factories, not only 
here in New York but in various shoe centers, as far west 
as St. Louis, we have come to the conclusion that manu- 
facturers are already performing miracles. Working from 
day to day, sometimes with supplies only 24 or 48 hours 
ahead; sometimes with production at a standstill for lack 
of some essential material; with experienced help leaving 
and inexperienced help coming in, manufacturers are 
nevertheless managing to turn out well-made, attractive 
looking shoes. To a limited extent, they are even giving 
their lines a new style interest. 

Almost without exception deliveries are late, six to 


eight weeks or longer, but shoes are still coming through. 


If a retailer doesn’t get his early Fall shoes in June or 
July, he can pretty safely count on having them for August 
or September. If a manufacturer drops a month or two 
from his production schedule in order to catch up on back 


Left. From top, reading clockwise: Scalloped 
sling pump by Paramount; Trimmed D’Orsay 
pump, a Foot Delight by Bancroft-Walker; 
Nailhead-trimmed pump, a Brown Air Step. 
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From top, reading clockwise: Spectator 





new last on this Hill and Dale by Dice. 
Bartlett; spectator strap, one of the 
. Barefoot Originals line by Wolff-Tober. 


S)MAKE BRAVE SHOWING 


In Spite of Difficulties and Shortages, There Will Be Smart Shoes 
and Pretty Shoes for Autumn, 1945. Number of Patterns Re- 
duced, to Include Previous Best Sellers Plus a Few New Styles. 


orders, deliveries, still continue and his dealers will 
still get shoes from him, if not now, then a little 
later. Manufacturers are showing Fall lines now. 
One way in which production problems have been 
eased has been by the cutting down of the number 
aly of patterns being made. For Fall there will be 
fewer patterns than in any recent season. They are 

the cream of the crop, chosen from best-sellers of 
mee this Spring and past seasons. To these a few. . . 
ai avery few . .. new patterns have been added. Some 
fi of them are adaptations of a best seller in some 
high style leader’s Spring line. In some lines the 


try, 
fac- 
ave 


est 
nu- 


ing - : 
Re newness consists of a new last with broader tread 
¥ or different heel height. In others, the pattern may 
ng be “new” because the vamp has been transferred 
from a pump toa sandal; or the ankle strap on a 
aa sandal has been widened or perforations have been 
h. added to a pattern; or a vamp has been opened up 
a or a back or toe has been opened or closed. 
st One of the gréatest changes in Fall lines is in 
“i the increased use of fabric. Two shoes . . . sketched 
ok 


From top, reading clockwise: Skeletonized low 
heel tie by Tweedie Footwear; High-riding sling 
by Rice O'Neill; tie made by new “Airborne 
Process” by Milius Life-Stride; Plastic sole on 
rationed sandals on a new last with broad tread. 
a Heel Latch by Roberts. Johnson & Rand. 
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here . . . show two ways in which fab- 
ric and leather are being combined. 
The one pump is all-over gabardine 
except for the toe, which is leather. 
The other pump consists of 50 per 
cent fabric . . . on the inner side of 
the shoe . . . and 50 per cent leather 
... on the outer. Not only is a great 
deal of leather saved but a really new 
appearance is given to an old pattern. 
It is ingenious “making do” of this 
kind that makes us say that our shoe 
manufacturers are performing mir- 
acles. First, the miracle of keeping 
up production; second, that of making 
patterns take on a fresh look. 

What we have been saying about 
the manufacturers’ “making do” does 
not mean, however, that the shoe in- 
dustry is standing: still. The work 
that has been done, and is being done, 
on slip-lasting and other new proc- 
esses is an outstanding proof to the 
contrary. These processes are, in 
fact, a topic of great interest in many 
factories today. Even the manufac- 
turers who are not considering using 
these new construction methods in 
their own shoes, see their possibilities. 
Those most enthusiastic about them 
note improvements already made and 
discuss future possible “refinements.” 
First made with open toe and back, 


the slip-lasted shoe is now being con- 
structed with closed backs, with 
counters and closed toes and with 
toe boxing. Only a few factories, 
however, have worked out methods of 
introducing counters and boxing. One 
slip-lasted shoe with closed back is 
illustrated here. Others are being 
made, and with closed toe as well, but 
the great majority are still the origi- 
nal kind with open heel and toe. 
Another innovation in a good many 
factories right now is the unrationed 


From top. reading clockwise: Skel- ~ 
etonized 


pump wi 
Ribbon’s 


of Blue 


Naturaliers 


Brown; Asymmetric treatment on 
closed back pump by Vitality. 


je 





From top, r 


tongue stepin, one of J. P. 5 , 


British Walkers; tailored strap, 
Foot Saver by Julian & Ke 
Down-to-earth gypsy seam 
from Randoms line by Stetson: 
heel tongue stepin from A 
Authentics line. by M. N. A 


style shoe. This is being made for 
Fall by a number of better grade 


-manufacturers. Others are consider- 


ing going into this type if, and when, 
they can get fabrics and satisfactory 
substitute sole materials. As every- 
one knows, turning to the making of 
unrationed shoes does not solve the 
problems of either materials or labor. 
But it does give more kinds of sources 
on which to draw for materials and 
offers another instance of the enter- 
prise and adaptability of our industry. 
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Comfort. 
ore Style Through FLEXIBILITY 






Plus Feature which Sells Shoes To- 
day, Holds Great Possibilities for 
Expanded Opportunity in Com- 
petitive Post-War Period 
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Illustrated: Three British Walker 
Shoes from J. P. Smith, employing the 
Synchro-Flex process to secure ex- 









of the flexible process to men’s shoes. 





In these days of shortages, quotas and rationing, when 
shoes of practically every description sell with elemental 
ease, it is well to remember that customers will demand 
again the little plus features which distinguish fine shoes 
and lifts them out of the common place. Fine shoemaking, 
little details of styling, refinements of pattern, the eye-ap- 
peal of well-tanned, well-finished leathers will all play their 
parts in creating sales appeal for the shoe you will sell after 
Victory. 

Quality hungry America will demand a grading-up of 
most lines, but your customers will want still more comfort, 
for example; unheard of comfort through established and 
new methds of construction. Many of these methods are 
toe be found in the shoes you sell today, but their real test 
will come when stiff competition returns to shoe selling. 
Then the ability of these features to really move merchan- 
dise will be felt. And, not the least among these will be 
flexibility. 

Flexibility of both the forepart and the shank are fea- 
tures in a half dozen or more high grade lines today, and 
represent the extreme opposite of the old school of thought 
[TURN TO PAGE 89, PLEASE] 
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The shoe repair men of the Quartermaster Corps, U. S. Army. in Iceland. 


For VICTORYS 


Below: Cutting top leather with pattern at the 
Monarch Shoe Factory, Christ Church, N. Z. These 
patterns are especially designed for shoes for the 
requirements oj the U. S. Armed Forces in this area. 


Left: Interior view of shoe repair unit. Stitcher is shown 

at left, foreground and buffer at left. background. Soldier 

at right, standing, is working on a sole cutter (skiver). 
U. A. Army Signal Corps photo. 


Below: Interior view of shoe repair unit trailer used 
by the Quartermaster Corps. At left and right in 
foreground are work benches with shoe jacks. Soldier 
on left is working on stitcher while soldier at rear is 
working on buffer. U.S. Army Signal Corps photo. 
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“We'll go all the way to Berlin in these boots,” says 
Captain Asrieli of the Russian Army, to engineer 
Piesman, his former shop manager) Captain Asrieli, 
on leave, visted Paris Commune factory in Moscow. 


The main conveyor in the men’s shoe department 
of the Paris Commune Shoe Factory. Moscow. In 
addition to big front-line orders, this enterprise 
turns out footwear for the civilian population. 


ong, Long Trai 


Modern Warfare Is Mechanized, but the 
Road to Berlin and Tokyo Nevertheless Is 
Trudged by Weary U. S. Doughboys, Shod 
with Shoes of Tough, Well Tanned American 
Leather. That Fact, Plus Shoe Needs of 
Allied People and Rapidly Expanding Re- 
quests for Liberated Countries, Explains 
Acute Shoe Shortage Now Facing American 
Shoe Stores and the American Consumer. 


Above: Victor Kudashkin recently start- 
ed working in the Paris Commune Shoe 
Factory. He proved to be such a good 
worker that the factory management put 
him in charge of a production brigade. 


Left: Cutter Zoya Semyonova, ene of 
the best women workers in the Paris 
Commune Shoe Factory, Moscow. Great 
quantities of American leather are being 
supplied to Russia‘ on lend lease, add- 
ing to acute civilian shoe problem here. 
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SAMPLE WORK SHEET 


MARK-UP ON SELLING PRICE METHOD FOR BASE DATE 
PRICING CHART 
awAlways Figure only one category at a time 
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This work sheet shows what a shoe store's pricing 

top fo selling piles mathe. For wep-bpatep inctres- 

P . For <step instruc- 

tions for preparing chart, see pages 68 and 70 of 

April 1 RECORDER or refer to OPA pamphiet “In the 
Fight Against Inflation,” pages 20 to 23. 


SHOE people who have made a painstaking study of OPA’s 
latest masterpiece, MPR-580, say it isn’t half as bad as it 
looks. Some of them even go so far as to say it isn’t at all 
difficult, if you just follow the directions. But coming on 
top of a multitude of other wartime irritations, it has proved 
just about the final straw for a lot of honest, industrious, 
hard-working retailers, who can’t afford to engage the ser- 
vices of top-flight accountants to figure out the intricacies 
of “average percentage markup for each category” and 
“what is your circled price?” Furthermore, it comes at an 
exceedingly busy time, when shoe stores are short of help 
in every department. 

Some of the shoe men’s associations have done a pretty 
swell job in trying to explain to retailers what they have 
to do and how to do it, before that ominous “filing and ef- 
fective date” of April 20th catches up with them. 

National Shoe Retailers Association early took the initia- 
tive in an attempt to have the regulation improved and sim- 
plified. OPA has already acceded to the association’s 
request to permit retailers to use original prices and disre- 
gard markdowns in making up their charts. This is covered 
in Amendment No. 1 to the new price order, issued March 
30. As this is written OPA has under consideration re- 
quests for four additional modifications of the new price 
regulation which would (1) extend the April 20 deadline 





Price Order Paper Work Has Shoe Men Perplexed. 


N.S.R.A. Moves for Extension of 
April 20 Deadline and Other 
Changes as Help Shortage Compli- 
cates Task of Making Up Charts 
Due on That Date under MPR-580 


date for filing price charts, (2) permit retailers to code 
their merchandise sources instead of disclosing names, (3) 
eliminate requirement for stating store volume, and (4) 
eliminate price marking on merchandise, cartons or bins 
(last 3 requests were later granted in part). 

Shoe Retailers League, Inc., of New York, which has 
clicked consistently in clarifying for its members every im- 
portant wartime shoe regulation, held another mass meet- 
ing of merchants at Hotel Roosevelt March 27th, when Mrs. 
Margaret Miller, regional price executive, explained the 
steps to be followed in compliance with the new pricing 
method and answered questions from the floor. The Michi- 
gan Retail Shoe Dealers Association covered the subject 
comprehensively in a special edition of its official publica- 
tion Footsteps, and other association groups acted as effi- 
cient clearing houses for information asked by the hard- 
pressed retailers. 


ONE can’t say as much for some of the regional and ° 


branch offices of OPA itself. Probably they, like a lot of 
the retailers, didn’t at first know what it was all about. 
Regional offices certainly had the lowdown from Washing: 
ton, but probably the job of relaying the facts to trade 
taxed their manpower and resources. It must have been one 
of those days when a Recorper editorial representative tele- 
phoned Mrs. Miller at the Empire State Building to ask if 
she might make an appointment to talk over a few perplex- 
ing questions that had arisen. “You may not,” was the 
price executive’s prompt rejoinder, and she referred the in- 
quiry to the Information Branch of OPA. 

The information that was available to most shoe retailers 
was general, rather than specific, and although most of the 
OPA people were courteous and tried to be helpful, shoe 
retailers complained that in many cases they just didn’t 
make things clear. When the Recorper requested copies of 
the regulation itself to give to retailers who asked for them, 
‘OPA officials at the New York regional office said they had 
received orders not to give out more than one copy to 4 
trade publication. 

All of this confusion and apparent inability of OPA to 
interpret its own regulation would seem to furnish strong 
and convincing argument in favor of the extension of the 
April 20th deadline asked by National Shoe Retailers Asso- 
ciation. While requesting this extension, Mr. Langston was 
one of those who maintained that the new rules were sim- 
ple enough, once the retailers took the time to read them 
and try to understand them. They do call for’considerable 
paper work in a difficult period when help is short, he ad- 
mitted. “It’s a big job in a short time, when the stores are 
crippled by lack of help,” said the N.S.R.A. vice-president. 
“But it’s a one-time job, and once the retailers have done 
what the regulation calls for; they will find they won't have 
half as much to do from there out as they had under the 
old General Maximum Price Regulation.” 

Much of the dissatisfaction and difficulty. stems from 
shortness of time in which to prepare and file the charts 

[TURN TO PAGE 91, PLEASE] 
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This is the message we are carrying 
to shoemakers to insure better 
shoes for you — today and post-war. 
Dewey and Almy Chemical Co. 
Cambridge 40, Massachusetts. 
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Publicity given by Radio Commentator Fulton Lewis, Jr., recently, to 4 
the fact that American-made shoes may be shipped ration-free to foreign coun— 
tries, coincided with Washington mews that three million yards of gabardine and 
four million yards of tent twill are being made available for American men's 
dress shoes with synthetic soles in the second quarter of 1945, to add to the 
shoe man's burden of disillusionment. Mr. Lewis pointed out in this connection 
that the American citizen enjoys no.reciprocal privilege. If a pair of shoes 
are shipped to him from Canada he must, under ordinary circumstances, give up 
ration currency before he can receive then. 

Nobody seriously supposes that the ration-free preference for foreign 
countries, which is an arrangement wholly outside the jurisdiction of OPA, re- 
quiring an export license, involves any very considerable volume of shoes, but 
the disclosure does tend to confirm a rather widespread feeling in the shoe 
industry that the increasingly acute shoe and leather crisis on the home front 
might be considerably ameliorated if the lend-lease situation and foreign com— 
mitments were resurveyed and an effort made to co-ordinate the activities of the 
various governmental agencies interested in providing for the shoe needs of 
foreign populations. 

A somewhat similar situation has existed in the matter of supplying 
foods for occupied and liberated territories, with various government agencies 
purchasing foods independently of one another for shipment abroad 
without much overall supervision. Eventually the threat to the American food 
supply became so serious that a committee was designated to co-ordinate the 
purchases of these agencies and the latter were forbidden to go into the market 
and buy food for foreign shipment without the committee's approval. It has 
been suggested that if some similar action were taken to control shipments of 
American shoes and leather to foreign areas, and co-ordinate the activities of 
agencies handling such shipments, it t might not be necessary to ask American 
shoe merchants to load up their shelves with stocks of gabardine and tent twill 
men's dress shoes, carrying synthetic soles, on which they must ultimately 
expect to take severe losses as leather shoes again become available. Some 
have suggested that organized groups representative of the manufacturing and 
retailing branches of the industry, might well bring this matter to the atten- 
tion of Congressional representatives f from the great shoe and leather r producing 
states, also to Fred M. Vinson, who has been named to succeed James F. B Byrnes 
as director of the Office of War Mobilization and Reconversion. 

* * * 


Meanwhile shoe manufacturing interests in various foreign countries 
are observing developments here with a great deal of interest. A mission 
representative of the British shoe manufacturing industry has recently arrived 
in America to study the possibilities for an increased market for British-made 
footwear after the war. Shoe people in South America, where a considerable 
number of manufacturers who left Europe because of wartime conditions are now 
developing a promising footwear industry, have engaged American research experts 







































































to study the’ possibilities of our postwar market. These sources may be in a 
position to provide for some of the shoe needs that American manufacturers are 
prevented from supplying. And, by the same token, American shoe manufacturers 4 
may, for the first time in the nation's history, find themselves confronted with ~ 
a really serious competitive menace from abroad. [TURN TO PAGE 70, PLEASE] : 
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Maden cquipment Invites More Sales! 


Have you looked at your shoe selling equipment recently? Is it neat and 
trim as the shoes you sell? Dress up your shoe department and invite 
more sales with Korrect-Way’s modern equipment. Check your require- 
ments now. Quantities of these essential shoe department needs are 
available periodically. Place your orders early. Write for prices. 


AMNeo. WN 8&6 


(Matches Chat) 
Has rubber covered footrest. Solidly constructed 
throughout. Choice of Red, Green or Dark Blue 
“Textileather’’ upholstery.* 


- Me. xd 200 Customers Chat 


Has strong, sturdy frame made of selected Beech- 
wood. Gracefully bent wood arms are bolted into 
fee Speed iodine. wood Srajehy, Sea's are 
» spring construction. Choice of 

os Deck Bie *Textifeather’’ upholstery.* 


KORRECT-WAY Displays 


DISTRIBUTORS IN ALL PRINCIPAL CITIES 
AMERICAN FIXTURE AND MANUFACTURING CO. «+ ST. LOUIS, MO. 
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One comment 

about Little 
Youle Shoes has been re- 
peated so often during the 
past year by store executives, 
merchandising men and buyers every- 
where: “it’s a miracle to be able to pro- 
duce a line of shoes like this in wartime!” 


We all know, however, that there are 
no miracles these days. Our achievement 
with Little Yankee Shoes is the result of 
long and careful planning, sound shoe 
manufacturing, rigid adherence to high 
quality standards, and a determination to 
limit our distribution to the number of 
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stores whom we can keep supplied. 


When present restrictions relax a bit 
and we can increase our production, we 
will add to our Little Yankee dealers 
from the impressive list of fine stores who 
have already expressed their de- 
sire to handle this line of “Great 
Shoes for Little Americans.” 


AND PARENTS’ 
MAGAZINE 





Little Yankee Shoes, Division of Sam Smith Shoe Co., Newmarket, N.H. + New York Office: Marbridge Bidg., 47 West 34th 
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LOS ANGELES STORES 
HAVE LOW INVENTORIES 


|NVENTORIES in the great majority 
of Los Angeles stores are from 40 to 
60 per cent below the November, 
1944, figures. Incoming shoes are 
about 25 per cent under anticipations, 
with commitments and deliveries slow- 
ing up noticeably. As the war in the 
Pacific increases in tempo, the strain 


. on transportation facilities becomes 


even greater, so no immediate hope 
for improved deliveries may be ex- 
pected. 

Women consumers have become im- 
patient as a result of going from store 
to store and not finding exactly what 
they want. Observing customer action 
on any busy sales floor leads one to 
surmise that the trade expects to be 
fitted standing up. So unreasonable 
ie the general attitude of consumers. 

As yet there is no concerted action 
by downtown stores to shorten store 
bours. Several houses have announced 
their intention of closing an hour or 
so earlier, others are on the fence, 
while other equally good stores are 
definitely opposed to the idea. 

Several stores are controlling the 
release of their top grades by either 
limiting the number of pairs which 
may be sold from day to day or by 
withholding entire lines until certain 
other lines are sold. The thought here 
is to have a more even flow of busi- 
ness, to keep the sales force on a 
more even keel and to prevent the 
store from being entirely sold out of 
its better shoes. 

More drastic steps are being taken 
in some of the men’s stores and men’s 
shoe departments, because of rela- 
tively lower inventories in the top 
grades of men’s shoes. One store has 
withdrawn all: of its $8.50 and up 
men’s shoes from general sale and is 


filling mail orders from old custom- . 


ers only. 

This experience of one important 
house is typical of what is happening 
in the women’s better shoe field: out 
of 5000 pairs on order from the store’s 
biggest resource for January to April 
delivery, only 300 pairs were received 
by April lst. Inventories are such that 
most stores will make their first quar- 
ter figures, drop off in April, with 
May and June going farther and 
farther behind. 
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Retailers feel there are now more 
stamps in the consumers’ hands than 
there are shoes on the shelves. If all 
the people suddenly spent their 
stamps, the city’s stocks would not 
last a week. A check of a number of 
representative stores revealed that 
stamps are now being spent in this 
proportion: No. 1, 14 per cent; No. 2, 
30 per cent; No. 3, 56 per cent. The 
No. 3’s are coming in faster and 
faster, with the swing to them notice- 
able since the middle of March after 
the OPA news releases on shoe and 
leather shortages. 

7 * * 


RUSHING EASTER BUSINESS 
IN CHICAGO 


“S$ TUPENDOUS,” “terrific,” “colos- 


sal”—all the Hollywood adjectives— 
were applied to retail shoe selling in 
Chicago during the fortnight preced- 
ing Easter. With this Spring holiday 
giving its more-than-usual impetus to 
retail business, the appearance in the 
daily press of several articles regard- 
ing the critical shortages of leathers 
gave its added push of scare buying. 
As a result, shoe departments and 
shops everywhere were filled to capa- 
city with demands far exceeding 
stocks on hand. This was the case in 
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all categories of footwear — men’s, 
women’s and children’s. Some stores 
reported individual days during the 
week preceding Easter as the largest 
in their history, and while some buy- 
ers seemed unperturbed over the de- 
mand-versus-supply picture, many 
were worried over the question of how 
to replenish their shelves in the near 
future. Delayed shipments added their 
burden to this question. 

Largest demand came for patent 
and navy, with many shops limited in 
their stocks of these styles. Most buy- 
ers say it is difficult to say which 
styles were most popular, for in al- 
most every instance, a woman would 
buy what was available in her size. 
Sling-backs and open sandals were 
accorded preference in dressy types, 
while low heels chalked up a good 
proportion of sales too. All buying 
was not limited to Spring merchan- 
dise, for retailers commented on the 
number of people purchasing shoes 
obviously to “lay away” for next 
Winter’s use. 

There was some increase in the pur- 
chase of non-rationed footwear as 
stores begin to offer smarter and bet- 
ter quality and styles in these types. 
However, the principal emphasis was 
upon leather shoes everywhere. After 
black patent and navy, red shoes 
came in for considerable attention. 
With the shortage of available patents, 
however, black calf was chosen, with 
rather fewer browns sold than for- 


merly. 
* * * 


REPTILE SANDALS SELL 
IN ATLANTA 


ATLANTA shoe stores are particu- 
larly bright this month with dogwood 
decorations to celebrate the beginning 
of Atlanta’s dogwood season. 

Rich’s reports “less shoe—more 
fashion” with large sales in very flat 
and very high wedges; while Regen- 
stein’s report that bright platforms 
are their best sellers. 

Thompson, Boland, Lee is particu- 
larly popular nowadays due to a new 
and varied shipment of shoes and 
matching bags. Cobra sandals in 
colors to match bags are top sellers, 
and grey ring tail lizard sling backs 
are being sold to wear with practi- 
cally every color combination. They 
are also featuring white suede pumps 
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and oxfords and brown and white 
spectators for which there is already 


a large demand. 
: * # # 


BUSINESS ZOOMS IN 
NEW YORK 


THE four or five weeks prior to 
Easter saw unprecedented business 
in New York. “Tremendous,” “ter- 
rific,” “enormous,” “phenomenal” is 
how merchants have been describing 
sales in their women’s departments. 
The fact that customers have gone 
from store to store trying to find 
what they want in their size or any- 
thing in their size, has made un- 
usually heavy traffic in all stores. First 
in demand was navy blue; second, 


black patent leather. After these, 
some stores reported a call for black 
calf, of which there is very little in 
the stores, or red and other colors. 
Stores having reptiles reported good 
business in all the colors available. 
Black suede in opened-up Summer 
types sold well also. Because of very 
much diminished stocks one shoe 
store on Fifth Avenue was putting 
all the shoes of a given size together, 
regardless of style, material and color. 
One high style women’s department, 
reporting sling pumps in several ver- 
sions as the best selling pattern, 
looked to an increasing demand for 
walking types. 

In all the stores the play shoe de- 
partments have also been very busy, 
in spite of the fact that the season 
was still early for this type. One 
head of such a department considered 
this demand largely caused by the 
fact that women are wearing play 
shoes for indoor leisure wear. In one 
high style store customers were urged 
to buy these shoes to save their 
leather shoes. Another demand that 
points toward Summer was for white 
and two-tone shoes. Most stores were 
not ready with merchandise for this 
business, but expected the first ship- 
ments early in April. 

Men’s departments have been see- 
ing plenty of activity, but nothing to 
compare with the women’s. Although 
most men’s departments expect to 
carry some sport shoes, one manager 
of a good men’s department stated 
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Dewees + 1122-24 Chestnut Street 


Alligator in two styles as presented 
for Springtime wear by Dewees in 
Philadelphia. 





that he had cancelled all orders on 
sport shoes and was concentrating on 
staple types. In the children’s de- 
partments there has been a great deal 
of activity and the stores that were 
well-stocked with sizes have been do- 
ing very big business, catching all 
the overflow from stores that had low 
inventories on sizes. One manager of 
a large children’s department re- 
ported that there had been a strong 
demand for black patent leather and 
for strap shoes. However, mothers 
were willing to settle for tan leathers 
and oxfords. 

Regarding the coupons taken in 
during the Easter buying season, 
more No. 3’s were spent than No. 2’s. 
A few No. 1’s were reported also. In 
trying to account for the enormous 
business done, retailers advanced 
several plausible theories. The nat- 
ural desire for new shoes for Easter 
plus “money in their pockets” plus 
some panic buying plus the fair warm 
weather in the days preceding Easter 


Sunday were all cited. 
aa * * 


VARIETY LEADS IN 
MINNESOTA STORES 


Minneapolis. 


VARIETY makes the news for shoe . 


sales for the coming season. Colors 
vie with black patent, extension 
soles, platforms, wedges accent the 
Spring. Sport models for office, 
school, or active wear with low heels 
are as high in favor as the extremely 
high heel on dashing sling pumps. 
John W. Thomas & Co. finds plat- 
forms popular. A bracelet strap san- 
dal in black patent and a navy blue 
calfskin pump with open toe have 


sold exceptionally well. Baby dolj 
pumps in red calf and in blue calf 
are liked in less expensive lines. An. 
other, a sling pump, is in a rich red 
calfskin, perforated and with the new 
extended sole. This also comes in 
black and in Turftan. 

Roy H. Bjorkman reports a de- 
mand for sling pumps with diamond 
perforations in Kelly green, Chinese 
red and navy blue. A porthole sandal 
in black patent, navy blue and red 
calf with low heel has also been 
popular. An open back pump in red, 
green, navy or tan with medium heel 
has been good with the college group. 

C. M. Stendal has been featuring 
a group of walking shoes, one of 
brown embossed alligator calf with 
flexible leather sole, another a moc- 
casin in black calf. A_ third, an ox- 
ford, with wall toe, is shown in black 
and brown calf and in brown alliga- 
tor calf. Dressy sandals and pumps 
in blacks and in colors have sold 
well here. 


Napier shows a service shoe with 
low heel and broad toe, fashioned of 
calfskin in Army Russet or black. A 
walking pump, available in black, 
brown or navy calfskin, trimly stitched 
in white, found quick favor. A low- 
heeled sandal of alligator-print calf- 
skin with cushiony soles sold well. A 
high-heeled sling pump of lizard, 
available in four colors, sold well for 
Easter. 

Baker was offering black patent in 
several styles. Sling pumps, with me- 
dium and high heels, dress pumps 
with bows and d’Orsay pumps sold 
well in this leather. A series of navy 
blue models was shown in platform 
sling style, low-heeled perforated 
pumps and pumps with cross-strap. 

Burt featured both rationed and un- 
rationed shoes. Bright colors, with a 
sprinkling of black patent leather, 
pumps and sandals, and high heels 
were the leaders here. 


* * # 


Saint Paul. 


SCHUNEMAN’S showed color in a 
suede pump and a dainty sandal with 
broad ankle strap, both in red. Patent 
and gabardine oxfords on medium 
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heels sold well for comfortable walk- 
ing. Black patent to accompany suits 
and bright. prints was made up in 
sandal styles. a 

Newman’s featured sandals of gen- 
uine lizard in black or brown. A 
scallop-edged sandal with perfs found 
favor. Gabardine, patent and reptiles 
in sandals and pumps, were bought 
freely for Easter outfits. Colors were 
black, brown, green, blue and red 
with strongest buying in the black 
patents. 

Macey’s featured ‘alligator calf in 
sandals and pumps. Another favorite 
was an ankle-strap sandal with broad 
toe strap. 


Hand-sewn mocs drew attention of 
the sports crowd and those whose 
work keeps them on their feet at 
Husch Bros. Patents were favorites for 
dress and in a semi-oxford for street. 
Extension soles found favor when 
combined with straps in blue or Turf- 
tan calf in pumps with high heels. 

Field - Schlick showed a striking 
sling pump with low walking heel and 
comfortable moccasin toe in Army 
Russet. A genuine alligator pump 
with a bump toe and bow in Town 
Brown sold well in this quality shop. 

The Golden Rule accented variety 
in patent, calfskin and suede. Color 
and black and brown were equally 
popular. Low heel sling pumps with 
moccasin toe in red and blue calf sold 
especially well. Blue in pumps, san- 
dals and oxfords is a good selling 
color, and reptiles continue in favor. 

The Emporium also featured variety. 
A brown alligator grain calf sandal 
with low heel was a popular seller; 
Turftan calf sling pump with medium 
heel was another favorite. Open-toe 
d'Orsay pump, in red or blue calf 
with a high Cuban heel sold well. A 
sling pump with high sabot strap 
over the instep and high heel in blue 
or black was a favorite for an after- 
noon shoe. For street, a black calf 
bow pump with walled toe was a 
popular number. 


Maurice L. Rothschild featured blue 
and black calfskin pumps with bow 
for street. A sling back in black 
patent with open-toe for the new 
Easter costume, and a high-heel 


patent pump for dressy clothes sold 
well. 
** * 


Duluth. 


FASHION -RIGHT genuine lizard 
sling pumps were featured at Oreck’s 
shoe shop. These are in bright colors 
with high heels, and sell well with 
bright Spring clothes as well as pro- 
viding a color contrast for darker cos- 
tumes. A graceful sling pump with 
platform sole and perforations in 
brown patent was another smart shoe 
which created many sales. 

Albenberg’s quality merchandise 
accented famous names. Sandals and 
sling pumps were excellent sales 
items. Black patent, reptiles and color 
shared equal honors. A black patent 
with a minimum of leather to give a 
“next-to-nothing” look was featured. 

The Glass Block department store 
featured children’s shoes. White calf 
oxfords and white high top shoes for 
the 844 to 12 group sold well. Also for 
this group, brown moccasin oxfords 
or misses’ and youths” white and 
brown saddle oxfords and all brown 
moccasin oxfords sold well. For 
youths a brown dress oxford was a 
favorite. Brown loafer-types for both 
groups were good. 





Shoe Salon 
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Peters Brothers of Oakland, Celif., 
the ankle strap pattern for 
fer weer in this attractive ad. 


a 


For adults calf pumps with walled 
toe and tailored bow in black, and ap 
open toe pump with nailhead and 
faille bow trim in Town Brown sold 
well. Patent leather open back, peep 
toe and spike heel sandals and a 
closed toe, Cuban heel pump in the 
same leather created interest. A com. 
fort shoe in smart young styles, in 
high or low heels, in dress or street 
styles was featured. They were shown 
in black, tan or brown in oxford and 


in pump styles. 
* * * 


RUSHING EASTER SALES 
ON WEST COAST 
EASTER retail sales in the Sea 


Francisco Bay area were well ahead 
of last year, according to reports from 


leading shoe merchants in San Fran- ~ 
cisco and Oakland. Rationed shoes % 
in the better types were most in de 
mand. In the unrationed stocks, high 
priced novelty numbers moved easily, 
as well as the lower priced models 
for everyday wear. 

For Easter the Peter Brothers Shoe 
Stores in Oakland featured a variety 
of whites, with matching accessories. 
Good customer response resulted from 
this promotion. 

The Frank Werner stores in San 
Francisco and Oakland emphasized 
sandal types in all colors in -both 
their advertising and their window 
displays. The customer rush in the 
San Francisco store was so great 
that the management was obliged to 
close the doors in the middle of one 
afternoon because the apportionment 
for the day had been sold out. 

In the C. H. Baker stores the em- 
phasis was on groups of blues, blacks 
and browns, with matching accesso- 
ries, and in sandals in the lighter 
shades. 

Sommer & Kaufman found the sales 
good in every department. The Non- 
Ration Shop on the second floor 
seemed to have an especial appeal. 
Of particular interest in this non- 
rationed section was the large show- 
ing of plastic sandals with wide rib- 
bon ties in green, blue, red, brown, 
black and pink—a variety of colors 
to match the wearer’s dress. Along 
with these they showed velvet bags 
in the same shades. 
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“Elasticized backing will play 
an extremely important part as 
the vogue for decorative platform 
shoes takes hold.” 








“ 

| feel the use of elastic backing will become more 

important than it ever was. Because of the sole bulk 
—_— treatment in the uppers is a must. Here is where I 
. resort to perforations, design insertions, sling back, 
continue fo be known as the unusual cut heels. All these make elastic backing 
° ° + imperative. 

quality elastic for shoe backing tt gives the woman a shoe that will fit her better 
i —give her more support. Then, too, elasticized shoes 
: material. Fi restone impart an illusion of slimness that is very gratifying 
to women, and the backing retards the deteriorating 
effects of perspiration. This last is a ‘vital point to 

the consumer.” 

Absolutely right, Mr. LaValle! More of the new, 
vastly improved Contro backing will be coming your 
way soon. Firestone Rubber and Latex Products Co., 
Fall River, Mass., and Empire State Bldg., New York. 





Ap listen to the Volee of Firestone Mondey Evenings over NBC 
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THE INDUSTRY 








A NOT inconsiderable number of women’s shoe factories 
in New England, engaged normally in the manufacture 
of leather footwear, are seriously exploring the pos- 
sibility of switching at least a portion of their production 
to non-rationed footwear. It is reliably reported that 
many of.them have found themselves recently with not 
more than a two-day supply of sole leather and have been 
unable to obtain any assurance that conditions will im- 
prove in the near future. They are faced with the neces- 
sity of finding sources from which can be had synthetic 
or-plastic soling material or of operating on a part-time 
The production of non-rationed shoes by factories 
engaged 100 per cent in making those types 
continues to~be limited only by the available supply of 
labor and materials. 

Conditions in men’s shoe factories are too well known 
to require comment; insufficient labor and materials plus 
work on military footwear have combined to reduce civilian 
shoe production to a low level. 

The hopelessness of placing orders in a market prac- 
tically devoid of merchandise has its reflection in statistics 
compiled by the Associated Industries of Massachusetts. 
February orders placed in the combined shoes, and leather 
industries reached the low for the year, 23 per cent under 


the high point established last November and 13 per cent 
below the January level. : 

In an attempt to preserve some measure of balance in the 7 
raw materials field, the New England Shoe and Leather As- | 
sociation has gone on record, in a telegram to the War Pro- © 
duction Board, against including youths’ and boys’ shoes | 
in the recent direction allocating leather for infant's, 
misses’ and children’s arguing that “such action would | 
require an additional 20 per cent allocation from very low 
stocks of cattlehide and kip side leathers remaining for © 
use in men’s, women’s and growing girls’ shoes during 
the second quarter.” NESLA further argues, first, that ~ 
40 per cent of men’s shoes are in sizes 6 to 10 which are | 
worn by big boys and are not included in the proposed © 
directive; and, second, that, if more leather is made avail- 
able for youths’ and boys’ shoes it will result merely in” 
the discontinuance of the manufacture of boys’ fabric shoes © 
already under way. 

NESLA directors also have announced their formal ap- 7 
proval of the cancellation of all association-sponsored © 
shows, referring specifically to the Boston Shoe Fair nor- 
mally held in June or July and to the Fall opening con- 
ducted by this association at the Hotel McAlpin in New 
York City. 
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ONcE again the scare psychology built up in the minds 
of consumers by Washington news appearing in Chicago 
papers started a shoe buying stampede. When the papers 
came out with the story that “civilian shoe supply will be 
cut 85 per cent,” stores were quickly crowded with cus- 
tomers, all seeking leather footwear. Several of the smaller 
shops in Chicago’s Loop closed each day at noon. Several 
others rationed themselves, alloting to their stores a certain 
quota of pairs to be sold each day. When those were 
gone, the doors were closed. All this, of course, was 
reflected in the wholesale and manufacturing markets as 
retailers sought to get more shoes to replenish their 
shelves, asking for the filling of back orders on their 
earlier uncompleted quotas. 

Manufacturers find themselves faced with a tighter 
supply situation than has yet confronted them. This pres- 
ent quarter of the year will doubtless be the toughest 
yet. But, on the whole, most shoe men believe that the 
situation will ease after June. This thought is admittedly 
a direct reflection of -the hope for an early cessation of 
the war in the European theatre of operations. But even 
so, there is still pessimism on the part of some who con- 
tend that the drop in demand for Army requirements (in 
the event that war ends in Europe) will be taken up by 
the Navy’s call for more shoes as the Pacific phase of 
the war increases in intensity. Most houses agree that 
“the future is any man’s guess—and only a guess.” 
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Executives of one firm here say they are at present work- 
ing on a two months’ advance schedule, that their sales- 
men are out on the road now selling for July and August, 
but what will develop when these shoes are sold they will 
not venture to hazard. They maintain they are strictly on © 
a hand-to-mouth basis and can only meet situations as 
they arise. Thus their sales are entirely governed by 
whatever materials are made available to them. 

In commenting upon new lines for Fall, another house 
says present plans include no new patterns for next 
Winter. This firm will utilize the styles which have been 
successful with them in the recent past. While they may 
have new designs on paper, these will not be presented as | 
part of the style picture at the present time, since condi- 
tions do not warrant it. 

The most comfort to be gleaned from present conditions, 
say shoe men, comes from the statements of Lee Langston, 
vice-president of the National Shoe Retailers Association, 
who poirits out that the allocation of 216 million feet of 
leather for civilian footwear for the first half of 1945 does 
not compare too badly with the 253 million feet which was 
last year’s quota for the same period. Since the WPB’s 
estimate for the last half of 1945 is for 228 million square 
feet, according to Mr. Langston, the outlook is not too 
depressing. With the rationing of babies’ leather shoes 


after May 1, perhaps more of leather may be available. 7 
[TURN TO PAGE 68, PLEASE] 
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Jewels of little price _ brilliant, gleaming black. Cut with 
beautiful intent... styled for drama 
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To Step Up Shoe Gabardine Production 


WASHINGTON—A special program to 
obtain increased production of shoe 
gabardine, partially to offset decreased 
availability of leather for civilian shoe 
use during the remainder of 1945, was 
announced April 15 by the Textile, 
Clothing and Leather Bureau, of the 
War Production Board. 

Heavy military requirements for 
leather have necessitated increased use 
of gabardine as shoe material if ser- 
viceable non-rationed-type shoes are to 
be produced in quantities sufficient to 


relieve essential civilian shoe needs, 
WPB said. 

Mills desiring to participate in the 
program should apply for their require- 
ments for worsted yarn and/or wool 
top on Form WPB-541, filed with the 
Textile, Clothing and Leather Bureau, 
WPB, Washington 25, D. C. Require- 
ment for cotton yarn should be request- 
ed on Form WPB-2842, from WPB, 
Washington, D. C., and should be con- 
fined to 26/2 ply yarn, WPB said. 





Veterans to Receive 
Two Shoe Coupons 


WASHINGTON.—Shoe ration books is- 
sued to discharged servicemen hereafter 
will contain two valid shoe stamps in- 
stead of the single stamp ordinarily al- 
lowed, the Office of Price Administra- 
tion has announced. Granting dis- 
charged servicemen the use of two regu- 
lar shoe ration stamps is part of the 
program to adjust OPA regulations to 
assist veterans in their return to civil- 
ian life, the agency said. 

When a veteran comes out of the ser- 
vice, he either has no shoe book at all, 
or one from which the shoe stamps were 
removed on issuance to military person- 
nel. The government issue shoes he 
owns usually are not suitable for civil- 
ian wear, and he generally finds that 
the shoes he wore before going into the 
service no longer fit. 

The shoe ration program provides 
that anyone who needs shoes and has 


less than two pairs that are wearable 


or repairable, may get an extra ration 
in the form of a special shoe stamp is- 
sued by the local board. However, un- 
der the exception being made for shoe 
books issued to discharged service men, 
two pairs will be available immediately, 
without the necessity of making sepa- 
rate application to the board for the 
second pair. 


All Infants’ Leather 
Shoes to Be Rationed 


WASHINGTON.—In order to help build 
up critically needed supplies of infants’ 
leather shoes in the larger sizes already 
under ration control, the Office of Price 


64 


Administration has announced that shoe 
rationing will be extended May 1, 1945, 
to include the entire size range of in- 
fants’ leather shoes. At present, ration- 
ing covers infants’ leather shoes in 
sizes 4% to 8, the size range most 
babies need when they begin to walk. 
The new provision will put the smaller 
sizes 0 to 4, which are in relatively 
plentiful supply and are worn chiefly 
by infants in arms, on the rationed list 
beginning May 1. ; 

OPA explained that this action is in- 
tended to supplement efforts of the War 
Production Board and the shoe industry 
in their drive to concentrate produc- 
tion of infants’ leather shoes in the 4% 
to 8 size range. With all infants’ 
leather shoes on an equal rationed basis, 
it is expected that the present over-ex- 
panded demand for the relatively non- 
essential smaller sizes will level off and 
thus clear the way for greater produc- 
tion of the more essential larger sizes. 

In general, 0 to 4 are the sizes babies 
wear before they learn to walk. Largely 
because these sizes have not been ra- 
tioned, demand for them has soared out 
of proportion to actual needs. The re- 
sult has been that these shoes have 
absorbed too much of the manpower and 
production facilities, and too much of 
the scarce types of leather suitable for 
making much more urgently needed 
toddlers’ sizes. Only infants’ shoes us- 
ing leather will be affected by the new 
rationing provision. Knit bootees and 
shoes made of felts and fabrics can be 
worn instead of leather shoes by very 
young babies. 

Inclusion of the infants’ smaller size 
leather shoes on the rationed list was 
suggested by the industry itself, OPA 
said. Members of the trade, as well as 


representatives of the war agencies eon. 
cerned with civilian shoe supplies, at 
hopeful that some resultant increase 
stocks of toddlers’ shoes in sizes 4% 
8 will be apparent within the next sey. 
eral months. 

Early notice of the rationing action 
is being given so that the many smal 
dealers who have not previously hap. 
dled rationed goods, and do not want tp 
do so, will have time to dispose of their 
stocks of infants’ 0-4 leather shoes tp 
other dealers or to consumers before the 
shoes go on the rationed list. 

New dealers—those not previously 
registered with OPA because they did 
not sell rationed shoes—who have in. 
fants’ 0-4 leather shoes in stock May 1 
will have to register with the OPA dis 
trict office by filing an inventory of their 
rationed stock. Other regularly regis. 
tered dealers who have infants’ 04 
leather shoes in stock, in storage, or in 
transit to them on May 1 are to make 
a record of the number of pairs of 
these shoes classified as rationed on 
that date. The record is to be attached 
to the dealer’s OPA inventory forms. 

Manufacturers are to report on the 
number of pairs of infants’ leather 04 
shoes they have in stock when the shoes 
are rationed. The information is to be 
included as a separate item in the 
manufacturer’s statement of his closing 
inventory submitted in his April report. 


May Not Transfer 
Vamps Below Cost 


WASHINGTON. — The purchase of 
vamps for footwear by retailers and 
sale of them to manufacturers below 
cost or transfer without charge, which 
is a practice of some retailers, is a vio- 
lation of Order M-217, the War Pro 
duction Board warned recently. A 
manufacturer who produces shoes in 8 
price line that does not include the full 
cost of the vamps, as is required under 
paragraph (i) of Order M-217, also is 
in violation of the order, officials of 
WPB’s Leather and Shoe Division said. 
The policy with respect to vamps és 
the same as that on the purchase of 
skins and leather by a retailer who fur 
nishes these materials to a manufat 
turer without charge, or below cost 
which practice, WPB and Office of Price 
Administration officials point out, # 
contrary to both M-217 and OPA’s Ger 
eral Maximum Price Regulation. 
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There has never been a brighter prospect for 


a price bracket than exists today for $6.95 


this flood of demand in check, unsatisfied. It 
still exists, however, and at the first oppor- 


their women’s shoes. Alert and experienced shoe tunity will break forth in a deluge of quality 

> dealers, whether department stores, specialty buying. 

or & shops or shoe stores, look to $6.95 as the heart To the $6.95 bracket will fall the lion’s 
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extravagance. 


Long before the war women began to 
awaken to the economy of $6.95 quality and 
the demand mounted steadily. Then came 
shoe rationing and this steadily mounting 
stream became a veritable flood. Compelled 
to get along on fewer pairs per year, millions 
of women became more quality conscious 


tion for quality shoemaking, ever alert to 
trends and changes, aggressively promoted 
and nationally advertised, Queen Quality is 
already slated for a leading role in many of 
the country’s finest stores. 


In fairness to our old customers who are 
entitled to 100% of our present production, 
we cannot accept new accounts now. We 


QUEEN QUALITY SHOE COMPANY «DIV: INTERNATIONAL SHOE COMPANY «ST. LOUIS 
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DRY GOODS Co 


The natives of Houston claim that thei 


ais» 


~ 


a ee 


is the fastest growing city in America. 
with the women of Houston, the 
larity of Paradise Shoes is growing 
leaps and bounds. 








Featured everywhere by top-ranki 
stores, Paradise Shoes constitute one 


Ne ee 


the most valuable franchises in the 


ness. Their smart styling, fine shoemaki 








and scientific fit put Paradise Shoes in the 


forefront of preference. 











BRAUER BROS. SHOE C0. 


Saint Louis 8, Misso 
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THEY ALWAYS LOOK THAT WAY AFTER 
THE TRIMFOOT MAN HAS BEEN HERE 











There is ample reason for 


shoe fitters and managers to you'll RECOGNIZE THE TRIMFOOT MAN 
be walking on clonds after by his symbol—a dollar bill in his 
‘ _ h , > breast pocket. Write today and 
the Trimfoot man has pasd a let him give you the facts. 

visit. He shows the way to 


add extra money each week 4 
to shoe fitter’s pay envelopes 


—how to rebuild sales vol- | A PPL I A NC E 
ume reduced by shortages 

and restrictions—and the P R O D U C T S 
way to make more money in 

your shoe department. | . DI V | S 10 N 








TRIMFOOT COMPANY e TRIMFOOT TERRACE °e FARMINGTON, MISSOURI! 
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Manufacturing and Markets 


[CONTINUED FROM PAGE 62] 


THE second week of April brought the largest number of 
shoe buyers to this market since the National Shoe Fair 
was held back in 1936. Factory sample rooms were crowded 
day and night. All of St. Louis’s downtown hotels were 
booked up solid. Dealers were hungry for shoes, not only 
for early Fall deliyery but for immediate delivery. 

Manufacturers here are still faced with no end of uncer- 
tainty over the supply of materials for the next few months. 
Some have had to close down one day a week dut to the 
heel shortage. Others have worked half days in some 
departments. The delivery situation is growing worse. As 
the warm weather approaches, manufacturers are switch- 
ing production to white shoes. In many instances they are 
cancelling out the balances of undelivered quotas on black 
and brown shoes. In this way they can swing into the new 
Fall shoes when they have gotten the whites out. 

The new quotas for Fall are set up in line with what 
materials and colors manufacturers own or can reasonably 
expect from their suppliers. Many lines, for example, are 
accepting no shoes made in patent leather or brown suede. 
Black gabardine is very much in the picture, more because 
it is something with which to make shoes than because 
there is a dealer or consumer acceptance of it. 

Many manufacturers here express the feeling that as the 
season progresses something might happen—perhaps V-E 
Day—which in turn may open the way to an improved 
supply picture. In fact, there is less gloom today over the 
production problem than there was two weeks ago. Fur- 
thermore, there is some evidence here that commitments 
are being shortened to some extent. Generally speaking, 
for the present there seems to be a better feeling, based 
in part, perhaps, on wishful thinking. 


Koctedee 


GREAT events which will affect the shoe industry pro- 
foundly seemed on the near horizon as April came to up- 
state New York. That is why there was a disposition to 
hesitate hopefully and see if historic decisions, which every- 
one wants quickly, will also bring partial solution to shoe 
problems, the answers to which cannot be long delayed in 
any circumstances. 

One thing is certain. The formula for the shoe business, 
with rationing and price ceilings, will not work for the 
manufacturer or retailer without adjustments that will 
harmonize with other prices of what goes into the making 
of footwear. 

Nobody expects—or even desires—shoe rationing to 
end abruptly, but all would like to see the regulations 
made flexible enough to work equitably as long as they 
may be needed. Shoe manufacturers would be able to 
make more shoes of various materials if they were permit- 
ted to raise prices enough to attract new workers to their 
plants to help produce them. 

Sudden ending of the European war could mean a lot 


of important and early changes in the shoe industry, ab 
though anything like a plentiful supply of leather for 
the next few months is not expected. That is why up 
state shoe manufacturers, who are acutely aware that more 
tabrics will have to be used for shoe uppers, would like te 
see more made available for that purpose. They fear 
there are not enough fabrics, linings, tapes, bindings now; 
they hope for an increase allotment by WPB. 
Somehow—and of some kind—there will be more shoes 
than at present before long provided government author 
ities act quickly in doing their part, although a serious 
shortage of leather work shoes is foreseen for coming 
months; a cramped supply of leather shoes for all adults, 
with production of children’s shoes to be increased. 


Retailers, who have been afraid that the dawn of peace 
might find them with large stocks of “ersatz” shoes on 
hand which would then be difficult to sell—are less wor- 
ried by that prospect since recent sad experiences in try- 
ing to buy shoes from manufacturers who could do nothing 
but turn back their orders. 

It now appears as if it may be some time before they 
can buy all of the kind of footwear they would like, so 
they are less particular and customers will also have to 
take what they can get. In one respect, retailers will be 
much better off after this war than they were after 
World War I, when stores were filled with shoes bought 
at inflated prices. Deflation was painful. 

During this war shoe prices were not inflated; they 
will not have to fall. In fact, the shoe market is in a 
good position for a justifiable, reasonable increase in 
prices. 

After a winter of continuous cold and deep snows such 
as Western and Central New York had not known for 
decades, interfering at times with both the production 
and retail selling of shoes, late March turned suddenly 
to Spring, with soft, balmy breezes and record-breaking 
temperatures up in the eighties. 

Applications for special shoe stamps at the OPA office 
in Rochester had reached 100 a day and shoe customers 
were becoming more numerous while days were still cold. 
But thew grew into crowds after sunny days came. Many 
individuals were trying to buy two and three pairs of shoes 
aptece after stories coming out of Washington indicated 
greater shoe shortages impending. 


Sees Necessity for Licensing Shoe Clerks 


Rocuester, N. Y.—John J. Moore, head of the Parmelee 
Shoe Shop and a widely known shoe merchant, believes that 
licensing of shoe clerks is a necessity which should follow 
the ending’of the war. 

“All responsible shoe retailers are aware of the fact that 
the proper fitting of shoes requires special training and 
skill,” said Mr. Moore, “and I think that those who are 
assigned to this important work should be able to meet cer- 
tain standards in qualifications. 

“This can be done through enactment of a state law 
which will define these standards and require applicants 
for retail shoe sales positions to prepare themselves for 
specialized duties which are so closely associated with the 
individual health of shoe customers. 

“If we will set the qualifications of our sales forces high 
and require proof of them under a licensing law, future 
generations will have fewer foot troubles.” 
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Conformal's patented plastic arch 
avtomatically forms individvally-bol- 
anced support where needed, as shoes 


are custom-moulded to each foot. 


While we cannot serve new ac- 
counts today, we invite you to 
write us now for priority on the 
postwar Conformal franchise. 
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Sign Big Contract for Army Shoes 


Executives of General Shoe Corporation, Nashville, Tenn., recently signed a 
$5,000,000 contract for the manufacture of combat boots and service shoes for 


the United States Army, the largest contract in the company's history. 


Left to 


right in the photo are L. D. Scott, contracting officer for General Shoe Corpora- 


tion, who signed the contract; H. E. Flaherty, chief of inspect 


jon for the U. S. 


Quartermaster Depot, Jeffersonville, Ind.; Lt. H. E. Day {standing), director of 


inspection for the Jeffersonville Qua 


rtermaster Depot, and Henry W. Boyd, Jr., 


vice-president and treasurer of General Shoe Corporation. 





Washington Newsreel 


[CONTINUED FROM PAGE 54] 


The Foreign Economic Administra- 
tion reports that the more than 10,000,- 
000 pairs of Army boots sent to Russia 
account for more than“nine-tenths of 
all the shoes that have been exported 
under Lend-Lease. According to FEA, 
the remaining shoes that have been 
lend-leased have been equivalent to a 
small fraction of one per cent of total 
production. Despite these assertions 
high government officials outside FEA 
have told Boor AND SHOE RECORDER 
that there is an untold story behind 
lend-lease purchases of civilian shoes. 

* * ” 


A recent statement from the Offiée 
of the Quartermaster General had the 
following to say about current Army 
footwear requirements: “Army re- 
quirements must be met and there will 
be no cutbacks in the procurement of 
Army shoes and combat boots provided 
the leather for such boots and shoes is 
forthcoming in allocations presently 
under consideration. 

“The Army rates of procurement for 
the second quarter are scheduled at 
600,000 pairs of service shoes and 2,- 
400,000 pairs of combat boots monthly. 
This rate of procurement must be 
maintained if the Army is to provide 


the necessary shoes and boots to our - 


troops both at home and overseas. 

“Current reserves of Army shoes and 
boots are at minimum levels and any 
reduction in these levels through de- 
creased shoe or boot production in the 
next few months may soon result in 
shortages of supply.” 
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Actually, what Quartermaster is try- 
ing to say is that the high production 
schedules of the second quarter may 
be carried over into forthcoming quar- 
ters. This interpretation is further 
strengthened by the fact that officials 
in the various agencies concerned with 
shoes say that it will be physically im- 
possible for the shoe industry to turn 
out the Army’s unreasonable demands 
for the second quarter. Any deficien- 
cies will have to be made up in the 
third and fourth quarters, and this will 
have the effect of spreading out the 
Army’s requirements, long resisted by 
Quartermaster. ~ 

However, the military has been con- 
vinced that there is a minimum essen- 
tial level below which the civilian pop- 
ulation cannot function effectively and 
allocations of fabric have been made 
to help ease the upper leather short- 
age. In the second quarter approxi- 
mately 3,000,000 yards of good quality 
gabardine and 4,000,000 yards of tent 
twill are expected to be available for 
civilian shoe manufacture. If the need 
should continue these allocations will 
probably be extended into future quar- 
ters. 

At this writing, there is no apparent 
design on the part of WPB and OCR 
to set up restrictions on the use of this 
material, a large portion of which is 
expected to go into men’s shoes bear- 
ing synthetic soles. These shoes will 
be sold ration-free. These agencies only 
want to be sure that this material goes 
into good quality footwear, for if it is 
not used advantageously future allo- 


eations will be difficult to obtain § 
the Requirements Committee. Nor 
any decision been made as to the 
ber of pairs that may be requi 
make the rationed shoe deficiency, | 
Originally, it was felt that 
would be a great deal of resis 
the part of men’s shoe manufact 
to make fabric upper shoes. But 
an extreme shortage of upper ; 
it is the belief here that it will now 
a matter of survival for many of # 
manufacturers to make shoes of 
ever material is available. 


Slow Revival of 
Dutch Shoe Industry 


New York—Holland’s famous 
industry, a series of factories eg 
lished in communities along a sixt 
mile highway between ’s-Hertogenbos 
and Geertruidenberg, in North-Bm’ 
bant province, is operating again. Be 
fore the Germans were forced to m 
treat to the North bank of the May 
river they destroyed a number of thee 
factories, but within a week after th 
liberation the remaining plants hai 
called their personnel together and re 
sumed work. From then on these fae 
tories have been extremely active, eve 
though their output has remained fa 
below that of prewar years. 

The main handicap was the destrue 
tion of the electric powerhouse at 
truidenberg, which provided cu 
for the entire industry. But the she 
manufacturers knew how great is t 
need for footwear among the two 1 
lion Hollanders in the liberated prov 
inces who had no other protection ' 
cept shoes made of wood, cardboard @ 
even paper. So various means we 
improvised to get the machinery 
had been salvaged back into operation 

The very heavy machines were op 
ated by hand after a special mecha® 
ism had been installed to diminish th 
number of their revolutions. For & 
lighter machinery, motive power 
applied through stationary bicye 
By connecting the rear wheel 
various kinds of belts and larger am 
smaller flywheels, the necessary 
“power” to operate the machines wi 
acquired. It was hard work for bol 
the manipulators of the heavy ms 
chines and the bicyclists but only th 
strongest men were selected for thi 
task, while a system of short shiff 
eliminated the danger of overexerti 

Even the assembly line was resto 
to something approaching its forme 
function, although there was no leathe 
for an endless conveyor. Each worket 
simply walks a few steps to hand 
product to his neighbor. As a 
fairly considerable amounts of shoe 
are coming from these factories, # 
though it will be some time before 
old production scale is resumed. : 

Before the war some 12 million pai 
of shoes were produced annually in 
particular district while the producti 
for Holland’s other ten provinc® 
amounts to about four million pairs. 
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The Vita-Tempering Furnace is regu- 
lated by automatic time and temperature 
controls, making possible an unusual 
degree of shank uniformity. The shanks 
coming from a hot salt quench are 
clean — ready for insertion in the shoe. 





(Photo by U. S. Army Signal Corps) 


The exira toughness, hardness and rigidity 
of a shank that has been through the Vita- 
Tempering Process are plus-values in 
footwear for the Armed Forces. Shoe Man- 
ufacturers making all types of military 
footwear — for combat — for training — for 
garrison — have used more than 14] million 
Vita-Tempered steel shanks since the out- 
break of the War! All United shank steels 
are Vita-Tempered. Look for the red “V-T” 
seal on each box of steel shanks. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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- ATTENTION 


NN ESTABLISHED LOCA- 
TION FOR SHOE MANU. 
ACTURERS AT ONE OF 

WORLD’S BUSIEST 


RNERS. 
= 


im 
a HALF BLOCK FROM 
THE PALMER HOUSE. 


6 
ACCESSIBLE TO HOTELS, 


CLUBS, BANKS AND RAIL- 
ROAD STATIONS. 


CONVENIENT TO ALL 
RETAIL FIRMS. 
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- RETAILERS 
ATTENTION 


Z 


THE RIGHT SPOT FOR RE- 
TAIL UNITS, WITH SUC- 
CESSFUL UPPER FLOOR 
RETAILERS. 


/]_ Ii- ff 


ON THE SAME STREET 
WITH LEADING DEPART- 
MENT STORES. 


/ a? 
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SUBWAY, ELEVATED, BUS 
AND SURFACE LINES AT 
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THE BUILDINGS. TWO EN- 
TRANCES. 


* 
PLEASE WRITE OR PHONE 


CHAS. 6. LINDEMANN 
GORDON STRONG & CO 


209 S. STATE ST. 
HARRISON 8/91 
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Bain. girls soon learn to imitate their older sisters — 

and to want to wear smart, comfortable, platform-type shoes. Then 
they, and their mothers, demand PLAYFULS —the child's shoe 

with the grown-up styling. Solid leather durability — 

scientifically comfortable fit. Write today for more details. 


Available in sizes 8% to 11% and 12 to 3; $ and M widths. 


q / 7 
haley wae 
@Shiddi © 


SUMP) NGRUACKS 
OFT Rives FO" Ny 


So distinctive a baby shoe that children and parents 
identify them by pattern and name — and will have 
.mone other. Featured in leading juvenile stores and 
d ts, nationally. JUMPING JACKS are soft 
and_flexible and give added support, enabling the child 
to walk quicker and with more confidence. 


Sizes 2-6, D Width 
Style 101—White Crushed Goat. At Once Delivery 
Style 202—Tan—Crushed Goat 
Sizes 612-8 . . . $2.25 per pair 
Delivery 10 days. Order a Sample Pair or Case 


Send Ration Stamps 


S$. B. VAISEY SHOE CO. 


625 South Goodman Sf. Rochester 7, New York 


: | 
159585 
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ors SELL FASTER 


WITH DISPLAYERS 


Here are proved sales producers. This attractively finished frosted 
Shoe Group No. 169 consists of . . . 1 No. 1530 9” table 

2 No. 92-486 12” stands 1 No. 1531 16” table 

2 No. 92-486 18° stands 1 No. 1532 20” table 

2 No, 92-486 24” stands (Purnished with 10” round glast 
Write today for the New Darling Catalog 175 of the latest in G 
position, Papier-Mache and Wood Displays. 


L.A. DARLING COMPANY - BRONSON, MiG 
NEW YORK DISPLAY ROOMS — 47 WEST 34th STREET 


DARLIN 


The Name To Think Of First In Display 
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Shoe Man Builds Own Store 


1T, MicH.—That an ambitious 

F shoe man can open his own store even 
ander the difficulties of today’s wartime 
gnditions is proved by Philip Pearson, 

has opened Neel’s Shoe Store in a 
, estern community shopping cen- 
i. Mr. Pearson was formerly with 
the J. L. Hudson Company, Sam’s Cut 
Rate, and Russek’s in Detroit. 

He selected a location in a neighbor- 
food center without nearby shoe store 
competition, although there was former- 
jy shoe store in the same site. Faced 
with the impossibility of getting build- 
ing workers to do the job necessary to 
make a presentable store, Mr. Pearson 
did practically all of the job himself, 
with assistance only from his own fami- 
ly. He has used substitute materials 















em where necessary because of wartime 
a shortages, but the result is an attractive 
| store. 

| soft The store front is cream colored ma- 
child gotta, with black base and trim. Win- 


dows have aluminum-finish trim, and 
are designed with a recess in the center 
Y om each side, so as to allow for a 
wide central portion of the vestibule. 
_& For background, plain white serves as 
framework for mirrors made up of 12 
inch square panes, fastened with chrome 
buttons, covering about two-thirds of 

the 


At the left of the entrance is the 
wrapping desk of imitation natural fin- 
ish woodwork—a wartime substitute in- 
op used—with black marble top. 

to it is the accessory display case, 








or covering is a tan mottled lino- 
f, with red and green decorations. 
g red careting is used near the 
5 matching the deep red plush-type 
Weistery of the chairs. Walls are fin- 
”@ in a light tan, with a white ceil- 
» Lighting is from four pendant 
type white lighting fixtures. 

Mr. Pearson plans a post-war expan- 

opening of another 












ed ', with the shoe 


stéfes, in an as yet unselected location. 








: = 
=p fil War Bond Quota 
Advance 


Ch ftuwauxer, Wis.—Albert Trostel & 
Ss, are a step ahead of the field. They 
already reached their quota for 
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ST. LOUIS 
APRIL 7 thru 15 
STATLER HOTEL 









NEW YORK 
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Chomas Cort, Ltd. 


COMPO MAKES THE 


MACHINERY 


THAT MAKES THE 


BETTER SHOES 


COMPO SH@GE MACHINERY CORPORATION 
Boston, Massachusetts 
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Plan Second Regional Meeting 

Derroir, Micu.—The second of a 
serjes of regional meetings for al] shoe 
men will be held April 17 at Bay City 
by the Michigan Retail Shoe Dealers’ 
Association, according to Nathan Hack, 
vice-president. The Bay City meeting 
is intended to take in dealers from the 
area including Flint, Saginaw, Owosso, 
Caro, Midland, Alpena, apd other small- 
er communities between those points. 

First regional meeting, which was 
very well attended was held in January 
at Lansing. 


7% 


now serving in the Armed Forces, 
placements will not be eligible to 
Cemnete in the bonus fund until # 
have been on the payroll a full 
Since the profit sharing plan wag "| 
augurated, the company has distr} Ker 
uted more than $1,250,000. The bony ad 
fund represents a percentage of th r. Cl 
surplus of the regular capital ag@.) ans: 
operating charges. Pol | 
Mr. Krause reported that 37 per cay | le , 
of the employes invested all or the tiot 
major part of their bonus allocatig for six 
in the company’s stocks. This percen. # in 
age was the largest in four years. A ha 
reported that 90 per cent of the cop king 2 
poration’s stockholders are employes, Co! 
The Wolverine Shoe & Tanning Cop ow 
poration operates a tannery and ty was 
factories in Rockford, a factory for basi 
Greenville manufacturing horsehik®” 
gloves for the navy and a factory }— ——— 
Howard City producing pigskin clay "2 
for use in war plants. a 
\y 
Cited for Cooperation \ bar 


In Advertising 


N 

PASADENA, CALIF.—Among the ~ 
chants receiving special awards \ 
outstanding advertising cooperat \ 
during the recent Red Cross Dri 
here, are the C. H. Baker Shoe 
pany; Gude’s, Inc.; Huggins; H. Jo 
son; Peters Shoe Company; Wetherhb 
Kayser Shoe Company, all shoe re 
tailers in Pasadena. 


§ 
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Employees Receive Profit LS 


Sharing Bonus 


RockFrorD, MichH.—Bonus checks to- 
taling $67,000 were paid out to 514 em- 
ployes of the Wolverine Shoe & Tan- 
ning Corporation in the .company’s 
profit sharing plan. 

A. K. Krause explained that this was 
the smallest amount to be paid out in 
the last twelve years because of fed- 
eral taxes. The number participating 
in the bonus also has reached a new low 
because of the loss in personnel. Two 
hundred employes of the company are 
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signed to Chinese 
od, bat Command 


MINESE COMBAT COMMAND, U. S. 
Technician Fifth Grade Vin- 
Kersting, of St. Louis, Mo., is now 
ned to the communications section 

a Chinese combat command field 
quarters in South-Central China. 

Spl. Kersting was employed in the 
p and stock department of the In- 

national Shoe Company in St. Louis 

» six months before he entered the 
my in December, 1942. 
He had previously spent two months 
aking a radio repair course at Trini- 
Colo., State Junior College as a 
samber of the Enlisted Reserve Corps. 
ie was sent to Camp Kohler, Calif., 
* basic and specialist training and 
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COMPO SHOE MACHINERY CORPORATION 
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then ordered overseas, arriving in 
India in April, 1944, after two and a 
half months in North Africa. 

A month later he flew across the 
Himalayas “Hump” to China, where he 
was assigned to a training center of 
Y-force, the American military mission 
which trained, equipped, supplied and 
advised the Chinese Expeditionary 
Force for the successful Sakween cam- 
paign to drive the Japs from Western 
China in order to reopen the Burma 
Road land supply route. 

Cpl. Kersting was ordered to his 
present station, joining a group of 


Americans engaged in indoctrinating 
the Chinese armies in American meth- 
ods of warfare and in the mechanics 
and employment of American-supplied 
weapons, as well as advising the Chi- 
nese commanders in their battles 
against the Jap aggressors. 


Open Casual Shop 


CoLuMBus, OH10—Morehouse-Marten 
Co., local department store, has opened 
a new “Casual Shoe Shop” on the first 
floor, typically Californian both in mer- 
chandise and decoration. 
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Army Purchases 
Shoe Materials 


Boston — Huge quantities of shoe 
material, some of it designed obviously 
for repair purposes and some to be used 
in furthering the Army’s current new 

procurement program, have been 

contracted for by the Boston Quarter- 
master Depot, Included are 4,212,000 
airs of composition rubber half soles; 
4,282,938 pairs of whole rubber heels; . 
3,528,825 square feet of rubber soling; 
492,000 square yards of felt insole mate- 
rial; 2,758,000 pairs of felt insoles; 
6,707,660 pairs of laces of various types 
and lengths; more than 40,000 pairs of 
Munson lasts; 3,700,000 pairs of leather 
heel pads; and 2,400,000 steel buckles of 
the type used on combat boots. Miscel- 
laneous footwear purchases include: 

Boat shoes, 23,000. pairs, United 
States Rubber Co.; arctic overshoes, 
80,000 pairs, Goodyear Footwear Corp.; 
women’s low overshoes, 545 pairs, Hood 
Rubber Co.; women’s 4-buckle arctics, 
363 pairs, Hood Rubber Co.; women’s 
field shoes, 528 pairs, The Green Shoe 
Manufacturing Co.; safety shoes, 144 
pairs, Knapp Bros. Co.; cotton hospital 
slippers, 50,000 pairs, A. Starensier Co. ; 
service shoes, 120 pairs, A. R. Hyde & 
Sons Co.; and women’s low black shoes, 
296 pairs, Gray Bros. 


Sees “Golden Period” 


After War 
Cuicaco, Int. — An unusually large 




















Health Spot Shoe 


MEN OF MERIT 
MR. H. E. PETERSON, Manager 


HEALTH SPOT SHOE SHOP 
713 North Plankinton Avenue 
Milwaukee, Wisconsia 









Mr. Peterson has earned his success as 
a Health Spot Shoe Shop operator 
through proper application of his abil- 
ity, plus a genuine interest in customers. 


The Health Spot Shoe Shop profit-sharing plan offers one of the — 
best income opportunities in the retail shoe business. Men who 
have always worked hard but never received much for their efforts, 
are enjoying the best-paying jobs of their shoe-selling careers since 
become Health Spot Shoe Shop operators. You have the same 
opportunity to enjoy real success and have an attractive income. . 
Your earning power is limited only by your ability. 


MEN WANTED 


Opportunities are always open for men of merit. Send for application blank — 
today if this profit-sharing plan appeals to you. 





























1240 W. LAWRENCE AVENUE + CHICAGO 40, KLINOIS 





HEALTH SPOT SHOES FOR MEN, WOMEN AND CHILDREN 





attendance of Chicago shoe retailers 
was on hand the evening of April 2 
at the Hotel Morrison to hear the 
address of Joseph T. Meek, executive 
secretary of the Illinois Federation of 
Retail Associations as he spoke before 
the monthly meeting of the Greater 
Chicago Retailers’ Association. Intro- 
duced by Carl Burgstahler, chairman 
of the group, Mr. Meek presented a 
picture of probabilities confronting shoe 
merchants in the post-war period. He 
emphasized the fact that the retailer 
who will survive with success the many 
new issues at that time is the man who 
is working out his post-war schedule 
now. He contended that to wait until 


govern 


the various problems are already upon 
our thresholds is too late. That various 


function after peace terms are signed is 
a certainty, he said, for there will be 
need for them, The cessation of world 
hostilities will not automatically wipe 
out our internal problems in retailing. 
There will definitely be need of govern- 
ment controls of different Rinds such as 
OPA and WPB, in order to prevent dis- 
astrous inflation. 

As Mr. Meek visualized it, the years 
immediately following the war will di- 























vide themselves into approximatel 
three periods, The first will be the re 
conversion period, which in the shoe ie 
dustry will present no very complicat 
problem, and will consume from th 
to six months in those plants where wal 
work was done. The second period 
be the “catching-up period,” gc 
days of business when there will be t 
mendous consumer demand for 
goods, a demand encouraged by the 
ernment. Following this time 
may last as long as five years, will co 
the “Hangover Pi panied 
the headaches which usually go 
that state.” It.is for this time that i 


ment agencies will continue to 
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WILLIAM ISELIN & Co., INC. : 


Our factoring service makes it possible 


to production and selling activities—the 
real source of profits. 


Inquiries invited 
357 Fourth Avenue 


for the shoe executive to devote full time 


Branck @ffices 
LYNCHBOURGR, VA. GRAND BAPIBS, MICH. LOS ANGELES, CALIF. 












telligent merchants should prepare rf 
They must cultivate and tend 
post-war plans, study their 
condition, their sales figures, the 
control and all the other details of 
merchandising picture. 
Two members of the regional OFA 
board were present with pamphlets 


; Factors... 












for Manufacturers MPR 580 and during open discus 
and Selling Agents the various ramifications of the charts 
of Shoes, Leather and price fixing were explained. Harty 
and Allied Products. Simon of the OPA demonstrated t 
means by which a merchant arrives # 
= his maximum price where similar 
= chandise had been purchased at va 
NEW YORK = ost levels. 
PAPER PACKS A WAR § 
PUNCH—DON'T WASTE WHOLE 
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now in children’s sizes, too! 
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PENNY 


Pome ewrccecccel me eee cececececcesescseccess 


« 2 MISSES and CHILDREN 
—May and June delivery 


"ve had such a fine reception for the original misses’ 
es in these superb little playshoes that we've added 
wil range of children’s sizes. They're easy-flexing 
ih California construction, with non-skid, non-marking 
tic soles. Other styles for women in sizes 3% to 9. 


sited 


ee SHOE CORP. 


cissy—Red or white gabardine. Children’s 
siZes 7 to Il, misses 12 to 3. M width. 


sersy— Multicolor fabric, or all over red, 
while or blue gabordine. Misses sizes 12 fo 
3 only. M width. Immediate delivery. 


suzy — Red or white gabordine. Misses sizes 
12 to 3 only. M: width. Immediate delivery. 


cuiti— Red or white gabardine. Misses sizes 
12 to 3 only. M width. Immediate delivery 


PENNY — Red or white gabardine Children’s 
sizes 7 fo Il; misses 12 to 3. M width. 


MPVHOLESALE DISTRIBUTORS OF WOMEN’S FASHION SHOES » 152 DUANE STREET ~ NEW YORK 13, ™ Y. 


ie April 15, 1945 
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Behind the leaves, behind the burlap, behind the gun . . 


at seven feet away. 
It takes better than average sight to distinguish him... a pair of expertly trained eyes plus 


field glasses or a telescope or a long-range camera. . . 


Similarly expert “insight” helps in sorting leather soles. 


Fig. 1 Fig. 2 
STRESS LINES, IN POLARIZED 
LIGHT, SHOW UNEVEN 
RESISTANCE TO INTERNAL WEAR 
Compare these twosets of pictures. 
It is evident that a sole with the 
fibre structure illustrated in Fig. 1, 


should never be mated with one 
like that illustrated in Fig. 2. Yet 


Fig. 3 Fig. 4 


that’s what often happens in 

Years of training in this one 
specialty of sorting-by-fibre give 
E-W sorters “insight” into the 
fibre structure, providing greater 
assurance of uniformity in flexi- 
bility, arch support, resistance to 
wear and strain— matched soles 
like those in Figs. 3 and 4. 


ENGLAND-WALTON DIVISION 


| Milam baller 


-isa “sniper”... 


almost invisible 


if you don’t want to get into trouble. 


REMEMBER FIBRE-SORTING... 
IN POST-WAR SELLING 


In the highly competitive post-war 
ket, you may find that E-W FIBRE 
SORTING is precisely that extra 
point you need! 


, Camden, Peabody, New ¥ 
Columbus, Milwaukee, 
Francisco, Ashland, 

we 4» Tenn., Hazelwood, N. c 
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NEWS OF THE TRADE REPORTS BY RECORDER CORRESPONDENTS 
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} Heavy Shoe Buying Leaves Stocks Low 
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"New York —Post-Easter business 
as continued “too good,” following the 
dous rush of trade before Eas- 
, according to many retailers in New 
: and Brooklyn. With inventories 
4 "way below normal they wish that the 
ying spree would let up and give 
m a chance to build up their stocks 
main. Buying continues at a fast 
p in most stores, however, in spite 
some bad weather in the week fol- 
wing Easter, in spite, also, of de- 
ted inventories. One high style mer- 
nt, who had done a terriffic business 
the weeks preceding Easter, de- 
eribes the present situation as one of 
“getting our breath.” 

Back of the usual demand for new 
shoes at Easter, the increased buying 
power of the average person and the 
beautiful weather of most of the month 
of March, many retailers feel the pres- 
sure of scare buying as a major cause 
of the unprecedented figures of the 
past month. This fear of a shortage 






















Go. of good leather shoes has had its effect 
on the children’s and men’s, as well as 
the women’s, business. 

One shop carrying only children’s 












tlothes and shoes did a big business in 
white and tan and white shoes for chil- 
dren. This business usually comes in 
May and June, and this merchant con- 
siders that parents are doing a great 
deal of advance buying. Another mer- 
chant said that he could sell three 
nes as many children’s shoes as he 
on hand. The fact that schools 
Were closed the week after Easter 
brought a great deal of post-Easter 
business. 

In men’s departments the same sit- 
uation exists. One manager of a men’s 
shoe s describes his inventory as 
“shot.” Another says, “I don’t like the 
look of my inventory.” Concentration 
on staples, with little or no orders on 
Sport shoes is how several merchants 
are trying to strengthen their inven- 
Yories in essential shoes. Business in 
Men’s departments and stores has con- 
tinued good after Easter. Men have 
finally run out of shoes, according to 
“the opinion of a number of merchants. 
~ @ Shoes that have been repaired for two 
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ports from Various Cities Indicate That Retail Inventories Are 
Close to the Danger Line—Scare Buying Designated as 
Partly Responsible for Near-Stampede 





Dates to Remember 


Monthly Shoe Showing, Shoe Trav- 
elers’ Association of Chicago, 
Morrison Hotel, Chicago, Il. 

April 29, 30, May 1, 2, 1945 

Pennsylvania Shoe Travelers’ Asso- 
ciation Show, William Penn 
Hotel, Pittsburgh, Pa. 

May 6, 7, 8, 1945 

Michigan Monthly Shoe Show, 
Hotel Statler, Detroit, Mich. 

May 7, 8, 1945 

Third Annual Show, Associated 


Shoe Travelers, Plankinton 
Milwaukee, Wis. 


June 10, 11, 12, 1945 





or more years must now be replaced by 
new. 


Inventories Low on Coast 


Retail shoe men in Los Angeles, in 
making after-Easter examinations of 
their inventory conditions, considering 
possible replenishments for the coming 
three months, plus the rising demands 
for shoes due to OPA released stories 
of shoe and leather shortages, are not 
in a very happy frame of mind, Boor 
AND SHOE RECORDER’S correspondent re- 
ports. 

Released news stories from Washing- 
ton just before Easter to the effect 
there would not be any leather avail- 
able for men’s shoes by mid-Summer 
and that women’s shoes would also be 
scarce did an admirable job of scaring 
the people into a mild shoe buying 
stampede, to aggravate conditions 
which were bad enough previously. 
Many stores had to establish a locked 
door or roped-off policy for several 
days. 

Pre-Easter buying practically cleaned 
out the town’s black shoes, with the 
patent shortage amplified by large 
numbers of persistent store-to-store 
shoppers. Buyers who had fair stocks 


[TURN TO PAGE 101, PLEASE] 


Orthopedic Shoe Clinic 
Authorized by Army 


Boston.—Anticipating the need for 
special footwear for soldiers return- 
ing to the United States with foot in- 
juries, the Office of The Quartermaster 
General, in cooperation with the Office 
of the Surgeon General, has authorized 
the establishment of an orthopedic foot- 
wear clinic at the Boston’ Quartermas- 
ter Depot, the War Department has 
announced. 

The clinic will be based on a system 
developed over a long period of years 
by a laboratory for orthopedic research, 
privately maintained in Boston. This 
laboratory, being civilian, devoted its 
efforts largely to the creation of shoes 
for feet deformed by infantile paraly- 
sis, tuberculosis, congenital defects, or 
the result of accidents. The Boston 
Quartermaster Depot has been work- 
ing with the laboratory for some time 
in the application of this system to the 
requirements of the Army’s wounded. 

This system involves the taking, un- 
der the direct supervision of a medical 
officer, an accurate cast of the injured 
foot in its proper heel height, and in 
weight-bearing position by means of 
an ingenious magnetic device. From 
this cast, through a series of scientific 
steps, are developed shoe lasts, com- 
pensating molds.for injured parts of 
the foot, and patterns for these shoes. 
They follow, with scientific accuracy, 
the exact contours of the foot and as- 
sure proper fit and balance in the fin- 
ished shoe. 

While all molds, lasts, and patterns 
will be produced at the Boston Quarter- 
master Depot, because it is the shoe 
procuring depot of the Quartermaster 
Corps, similar clinics for making casts 
are planned in other service commands 
in the United States. 

According to the office of the Surgeon 
General, it is impossible at this time 
to form an estimate as to the number 
of foot injuries, resulting from the 
war, that will require orthopedic foot- 
wear, but both the Office of The Quar- 
termaster General and the Office of the 
Surgeon General anticipate a substan- 
tial increase in the m@ed for this ser- 
vice. 


Frank W. S. Pee 

ALLENTOWN, Pa.—Frank W. S. Pee, 
men’s shoe buyer for the past 40 years 
at H. Leh and Co., here, died recently. 


























Supply Pessimism Exaggerated, NSRA Says 





Inaccurate Interpretation of Certain Figures Has Led To Confusion 
and Misunderstanding, L. E. Langston Believes 


New YorkK—The National Shoe Re- 
tailers Association, in an analysis of 
the current trade situation published 
in the April issue of its official bulletin, 
National Footwear News, confirms the 
viewpoint expressed by Boot AND SHOE 
RECORDER that newspaper reports based 
on government press releases following 
the March Industry Advisory Commit- 
tee meetings, tended to give an unduly 
pessimistic picture of the leather shoe 
supply outlook. The N. S. R. A. publi- 
cation said in part: 

“It is unfortunate that the promi- 
nence given to reports concerning shoes 
and leather in recent weeks has cre- 
ated confusion and misunderstanding 
not only by the public but in the trade 
as well. Figures have been presented 
and rumored which both exaggerated 
and minimized the seriousness of pres- 
ent conditions. Regrettably, the aver- 
age consumer has been left with an im- 
pression which does not favor orderly 
demand and orderly merchandising. In 
this statement your association pro- 
poses to review the known facts and to 
clear up as far as possible the misap- 
prehensions that are now troubling 
consumers and retailers alike. . . . 

“One of the reasons for the confusion 
and misunderstanding regarding shoe 
conditions has been the inaccurate use 
of certain figures. For example, a 
WPB announcement indicated that 
some 90 per cent of cattlehide upper 
leather would be required by the ser- 
vices in the second quarter of 1945. 
Commentators either were not aware 


of or ignored the fact that cattlehide 
upper leather is not the only leather 
used for shoe uppers and that the per- 
centage announced by WPB applied only 
to a three-month period. Consequently, 
a general impression developed that ci- 
vilians would have available only 10 
per cent of the upper leather supply 
and that this would mean less than one 
pair of shoes per capita over the next 
year. Nothing could be more mislead- 
ing and inaccurate. The actual facts 
are that in the first six months of 1945, 
in spite of the tremendous drain upon 
tanners’ production represented by en- 
larged military needs, the aggregate 
civilian upper leather supply will come 
to approximately 216 million square 
feet. The latter figure compares with 
253 million square feet in the last six 
months of 1944. 

“While the decline is exceedingly im- 
portant it is certainly not cataclysmic. 
Moreover, it must be clearly under- 
stood that this reduction will be con- 
centrated in the second quarter. Imme- 
diately thereafter it is already esti- 
mated that upper leather supplies for 
civilian shoes will increase. In fact, the 
WPB estimate for the. second six 
months of this year anticipates a rise 
in upper leather supplies to better than 
228 million square feet. In other words, 
disregarding any military develop- 
ments which may favor production 
cutbacks, the present outlook is for im- 
provement in the third quarter of 1945. 
According to present estimates a good 
part of the ground will be retraced by 





That GI Shoes May Fit! 





Tampa, Fla.—Lt. Otto E. Franz of Army Service Forces headquarters borrows 
feet of Lt. Col. Harry T. Reynolds, supervisor of supply at Drew Field, to 


demonstrate a shoe sizer at a recent conference at 


the field. Maj. Albert H. 


Hoopes of Third Air Force headquarters looks on while, in the background, Lf. 


Wayne C. Luck, also of ASF headquarters, examines some Gi! footwear. 







then and any developments beyond thy 
point cannot be forecast. 

“No one can gainsay the fact thy 
shoe output for civilians will be om, 
fronted with more serious difficulties ), 
the next two or three months than y 
any time since the beginning of th 
war. But even these problems shou 
be viewed with a certain amount ¢ 
perspective because the shoe progran 
of the Office of Civilian Requirement 
contemplates the production of mop 
than 406 million pairs in 1945. Of this 
total it is expected that approximately 
176 million pairs will represent non-t. 
tioned footwear, an increase of about 
30 million pairs in this category ove 
1944 output. Since this projection of 
total output in 1945 is based upon the 
most acute supply condition now e. 
pected, it can be taken to represent the 
extreme production likelihood. Any im. 
provement in the volume of leathe 
being channeled for civilian use would 
almost automatically be reflected in 
greater pairage of rationed shoe, 
From this point of view, therefor, 
shoe prospects should not be colorej 
with the pessimism which has marked 
some recent statements.” 








Sees Brilliant Future 
For Shoe Industry 


Boston.-— More than 400 members 
and guests.of the Boston Boot and Shoe 
Club, gathered recently to attend the 
fifty-sixth annual meeting of that so 
cial organization, were told by Gov- 
ernor Maurice J. Tobin that the shoe 
industry in this state has ahead of it 
a brilliant future in the post-war era. 
The export as well as the domestic 
market, he said, will be large, and local 
manufacturers will not be under the 
disadvantage of having a higher labor 
cost than manufacturers in other parts 
of the country, since wage levels, by 
and large, are now the same through- 
out the industry. 

Lt. Governor Robert F. Bradford 
urged the necessity of creating jobs 
under the system of private enterprise 
by reducing taxes and encouraging the 
use of thus-created surpluses in invest- 
ments of the type which create jobs 
for the 60,000,000 employables in this 
country. A Red Cross collection, taken 
during the dinner, netted $500. 

Officers for the 1945-46 season, unani- 
mously elected, are: 


President, Francis C. Donovan; first 
vice-president, T. Kenyon Holly; sec- 
ond vice-president, John E. Daniels; 
third vice-president, W. J. McHenry; 
and secretary, Maxwell Fie. 

New members of the Executive Com- 
mittee are Harvey B. Evans, Marcus 
McWeeney, Clifford O. Miller, Charles 
H. Myers, Paul Rasmussen, D. Frank 
Quigley and Charles Slosberg. Mem- 
bers holding over from the previous 
year are George A. Dempsey, Kivie 
Kaplan, Joseph S. Lanigan, William BR 
Martineau, E. J. McCarthy, C. Harvey 
Moore, Jack Sandler and Daniel B 
Watson. 
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They Like Those 





eAdd bubbly Comfort 
and Lightness 
to Your Smart Shoes 


Cellular Rub- 
ber’s bubble- 
form texture will 
add pleasing 
lightness, cool- 
ness and ease to the smart styling of 
your footwear — give a first-fit com- 
fort that clinches sale after sale! 

These lightweight, resilient mate- 
tials are molded in sheet form for 
insoles, platforms, linings, heel and 
tongue pads—and for other uses 
where cushioning, support, insula- 
tion and lightness are the designer's 
aim—and the user’s delight! For 
California Play-Type Shoes, we 
bond your colorful or standard fab- 
rics and fibre inseparably to cellular 
rubber insole or platform. 

Now too, as never before, foot- 
delight is available through the use 
of metatarsal pads, cookies and arch 
inserts — molded of stainless, non- 
toxic cellular rubber. 

We will gladly furnish you with 
samples and prices of these modern 
shoe building materials — designed 
for Tomorrow -—but available 
Today! 


Sponge 
Rubber 
Products Co. 


111 Derby Place, Shelton, Conn. 
Plants in Derby and Shelton, Conn. 


Sutss Giicom Sow Verk + Chtenge 
Washington ° Detroit. 
WORLD'S LARGEST MANUFACTURERS OF CELLULAR 
RUBBER AND BONDED FIBRE PRODUCTS 











'B ellaire 


THE FOOT STIMULATING SHOE 


Friends at the Fitting-Stool 
—and From Then On... 


That’s the description of a retailer and the 
woman he has fitted to Bellaire shoes. They 
make lasting customer friendships that lead 
to future sales. Bellaire proven construction 
assures comfortable, correct fitting. Bellaire 
shoes are sturdy, sensibly styled, and sales-sure. 





The illustration 
graphically de- 
scribes Bellaires 
REPEAT SALES 


BELLAIRE SHOE COMPANY 


PORTLAND 


MAINE 


STICKNEY WALKER, INC 











Rice-O’ Neill Suit Dismissed 


St. Louis.—The suit filed in Circuit 
Court here by certain stockholders of 
Rice-O’Neill Shoe Company was re- 
cently dismissed and ali litigation cov- 
ered by this suit has been ended. After 
the dismissal of the suit, a reorganiza- 
tion of the directors and officers of the 
company was effected. 

Frank S. Rice, one of the founders of 
the company and president until six 
years ago, was elected president. Other 
officers are: Harry E. Williams, vice- 
president; J. G. Jones, Jr., secretary, 
treasurer and general manager. The 
directors chosen are Frank S. Rice, 
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J. G. Jones, Jr., Harry E. Williams, 
Chas. G. Cobb and William V. Dela- 
hunt. 

The company will continue to manu- 
facture the same type and quality of 
footwear as in the past and the fac- 
tory operations will be in charge of 
John Anton, factory superintendent. 





Report Sales Gain 
Of 9.45 Per Cent 


CotumBus, O.—Schiff Co. has -te- 
ported 1944 sales totaling $21,438, 
963.60. This represents a gain of 9.45 
per cent over sales of 1943. 
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Foot Rest Shoes do have. 


have an established name. 
famous 


36% 40 $7.95 


(slightly higher 
Denver west.) 










You know that repeat custom- 

ers—a permanent clientele of 
satisfied purchasers—is the great- 
est asset your store can possess. 


And it’s an asset that merchants selling Krippendorf 


shoes are advertised in the foremost women’s maga- 
zines—in Vogue, Good Housekeeping, Ladies’ Home 
Journal, Woman’s Home Companion, Mademoiselle— | | 
in magazines that millions of women read. 
town—among your public— Krippendorf Foot Rests 


Keep your 
Customers 
coming... 
| For the Shoes 
| They Know 
| by Name 


’ 
nad 
. 


As Paci af 
FOOT REST 


SHOES 


; 








CRieLexis! 


Year in and year out, these 





In your 


Smartly styled — long wearing — made with the five 
Krippendorf features of comfort and fit, 
Krippendorf Foot Rest Shoes will live up to every prom- 
ise you make for them. And your customers will keep 
coming to your store for the shoes 
whose name—and whose charac- 
ter—they know. 


THE KRIPPENDORF-DITTMANN CO., CINCINNATI, OHIO 
New York Showroom: Marbridge Building 


% Nationally advertised in Vogue, Ladies’ Home Journal,’ Mademoiselle, Woman's 
Home Companion, Good Housekeeping, and The Instructor. 











Vulcan Reports Net Profit 
Of $134,209 


PortsmoutTH, O.—The Vulcan Cor- 
poration reported a net profit of $134,- 
209 for 1944, the largest earnings since 
the year 1928. Earnings before pro- 
visions for taxes and appropriations 
for relocating and contingencies were 


$236,635. 


A. J. Giese, president, stated that the 
disposition of the Effingham, Illinois, 
plant last November helped to correct 
unprofitable operations. The company’s 
heel department was moved to Teutop- 
olis, Illinois, and the plain wood section 


was transferred to Antigo, Wisconsin, 
as part of sawmill operations. Vulcan 
recently has acquired large acreage of 
timber which will assure material sup- 
plies for many years to come. 


In New Quarters 


MINNEAPOLIS, MINN. — Bloom-Ease 
Company, manufacturers of play shoes 
and slippers, has moved into new fac- 
tory quarters. The new plant occupies 
approximately 30,000 feet of floor 
space and features the most modern 
equipment. Production capacity, it is 
estimated, will be approximately 3,500 
pairs daily when in full operation. 
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| Star added to your Army-Navy Pre 







Fourth “E” Award to 
Dewey and Almy 


CAMBRIDGE, Mass.—The Dewey ay 
Almy Chemical Company recently 
ceived word from Robert P. Pattengs 



























CHARLES ALMY 









Under-Secretary of War, that it } 
won for the fourth time the Arm 
Navy Production Award for outs 
ing achievement in producing mate 
essential to the war effort. In maki 
the announcement to the men and Wi 
men of the Cambridge plant, Mr. P 
terson said, “By maintaining the d 
record which previo 



























again proving your leadership on # 
production front. This third Whité 










duction Award flag carries with it th 
thanks and congratulations of ow 
Armed Forces.” 

Charles Almy, executive vice-presi- 
dent of the company, commenting m@ 
the award, said, “This is a tribute 
to the men and women of our Cam 
bridge plant, who have continued t 
maintain the high standard of produce 
tion they have set for themselves. | 
am proud of their determined efforts” 

The award means the addition of 4 
third white star to the “E” pennant 
the Army-Navy Production Awan 
flag, which flies over the company’ 
Cambridge plant. On August 18, 1943, 
in an impressive ceremony attended by 
high-ranking Army and Navy officers, 
the Governor of Massachusetts, and 
many distinguished guests, the firm 
Army-Navy Production Award wa 
presented to the company. This wat 
followed by the first renewal of th 
award on March 14, 1944, the secon 
renewal on Sept. 16, 1944, and now 
this third renewal. 
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Feature Special 
Display Fixtures 

PHILADELPHIA, Pa.—Arrow Decorat 
ing & Fixture Co., here, have issué 
a booklet called “Display Life” in whid 
are featured, in addition to their regt 
lar line of fixtures, special fixtures de 
veloped for use in Father’s Day anf 
Mother’s Day displays. 
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‘}DR. SCHOLL’S SENSATIONAL. NEW 


ULFA 


FORMULA FOR 


4 ATHLETE'S 
FOOT 


A POWDER PREPARATION! 
SELLS ON SIGHT! HAS POWER- 


nota. ee 


SS FUL NATIONAL ADVERTISING 
"CAMPAIGN BEHIND IT! A WINNER FOR YOU! 


gz @ 

ibute 

aa HE biggest news in years on Athlete’s Foot preparations is out! It’s Dr. Scholl’s 
odue- Sulfa Solvex, a remarkably effective new powder preparation containing Sulfa- 
s. If thiazole, the miracle drug for helping fight secondary infections, often occurring in 
of a Athlete’s Foot. No other formula is like it. No other meets the needs of millions of 
nant § sufferers from Athlete’s Foot so completely as Dr. Scholl’s Sulfa Solvex. Now being 
wari promoted by a powerful advertising campaign in leading magazines, Sunday Supple- 


ak ments and daily newspapers. It will appeal to countless thousands. Order now! 
d by Sold by prescription only in states requiring it 


EXTRA BONUS DEAL 


D' Scholls Sutra Sotvex 


13 in Display Container. You Pay for Only 12 
Wholesale, $4.00 doz. Retail, 50¢. Fair Trade, 45¢ 


Deal for a limited time only 


) 


PETITE! 


273 ¢88 


THE SCHOLL MFG. CO., Inc., 213 W. Schiller St., Chicago « 62 W. 14th St, New York 


et April 15, 1945 





@ NOT RATIONED 
@ BROWN PLASTIC PIG UPPERS 


@ 12-IRON BROWN RUBBER ORTHOPED(c 
SOLE WITH BUILT-IN HEEL 


@ GOODYEAR STITCHED FOR LONG WEK 


36 PAIR CASE LOTS ASSORTED FULL SIZES 7-11 
fi IMMEDIATE DELIVERY 


SPORTING SHOE CO., 296 B’way, New York 7, N.Y, 


— FOR BETTER GOING — SEE GERDA — FOR BETTER GOING — SEEGERDA & | Annointed Rationing 


MEN'S LEATHER SOLE SLIPPERS 2) 20:3. 


Passaic, N. J.— Murray Rceho 
former manager of one of the A. § 
IN STOCK AT ONCE DELIVERY 
NON-RATIONED 





Beck shoe stores, has been ap: ointe 


res ua $2.00 


pevey 
Minimum Orders oe, MURRAY ROHOWSKY 


18 pairs 
Rationing Representative for Northen 
New Jersey, with headquarters in New- 
ark. Mr. Rohowsky has had experi 
ence as administrative executive; he 
has been connected with J. George 
Miner & Co., accountants and tax com 
sultants, here, and he has also beens 
designer, all of which will be of assis 
tance to him in his OPA connection. 


SELLING FEATURES 
* Real Fine Gabardine Uppers * Free Fitting Last 


* Colors: Brown, Tan, Blue, Black %* Made to Fit the Foot 
Sizes: Small (6-7) Medium (742-9) Large (94-12) 


DISPLAYING Denies Rumor of 


Factory Purchase 


CHIcAGo, ILL.—“There is absolu 
nothing to the rumor that The Sch 
Mfg. Co., Inc., is negotiating, or e 
contemplating, the purchase of a sb 
factory in Brockton, Massachusett 
or anywhere else for that matter,” I 
Scholl told a representative of 5 
AND SHOE RECORDER recently. 

The story, telling of such a — 
purchase, appeared recently in many 
trade papers of the shoe industry. 

According to Dr. Scholl, if any sul 
information was given for publication, 
it came from an unauthorized sourt 

“The information,” says Dr. Scholl 
“is false and has no basis of fact.” 


Marbridge Building, New York— Room 610 
April 14th On 


Hotel Morrison, Chicago, Ili— Room 649 
April 29-30, May 1-2 


Shoes, Slippers, Rubbers 
For Men, Women and Children 


GERDA FOOTWEAR COMPANY 


158 DUANE STREET NEW YORK 13, N. Y. 
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FOR BETTER GOING — SEE GERDA — FOR BETTER GOING — SEE GERDA 
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Tanning is a complex business, 


for many factors influence every skin. 
The conditions that prevail where the goat 
was raised, the initial drying, and salting before 
‘the skin is shipped to this country, contribute 
to the quality and beauty of the leather. 
In the finishing processes particularly, 
the individual handling of the skins affects 
the softness and beauty of the Kidskin. 
Maracain is the original crushed kid. 
The skin is hand boarded many times 
to produce a softer, more interesting surface 


than can ever be simulated by machine. 


NEW CASTLE DIVISION 
ALLIED KID COMPANY 


* NEW YORK 7, N.Y. 














. «book right... 


GENERAL OFFICES: 


LAST PLANTS 
Portsmouth, Ohio; Johnson City, New York; St. 
Lovis, Missouri; and Brockton, Massachusetts. 


Means Shoes that Fit Right . . . Look Right 
‘ in ALL SIZES and WIDTHS 


Controlled by patented automatic machinery, all Last models by Vulcon > 
are reproduced in the contours of the original 4B model. That is why shoes : 
made over Vulcan Lasts are always BETTER fitting — why ungraceful looking 
shoes in the top sizes and narrower widths are virtually unknown. Many shoe 
manufacturers use Vulcan's “Controlled Measurement” Lasts. It is they who 
are satisfying more retailers—and consumers —with shoes that fit right 


in all sizes and widths. 


VULCAN “ek - LASTS 


PORTSMOUTH, OHIO 


Portsmouth, Ohio; Johnson City, New York; 
Teutopolis, Illinois; and Rochester, New York. 4 
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HEEL PLANTS 

















Southeastern Manufacturers 
Hold Annual Banquet 


BROCKTON, Mass.—Eighty manufac- 
turers, members and guests of the 
Southeastern Massachusetts Shoe Man- 
ufacturers’ Association, attended that 
organization’s annual banquet held 
April 3 at the Hotel Bryant, in this 
city. The chief speaker, “Bill” Cun- 
ningham, radio commentator and col- 
umnist, declared that whether we want 
it or not, we must be internationally- 
minded in the future, “for our most 
important problems will come after the 
war and we cannot ignore Europe.” 
He advocated that the United States 
bring to the peace table demands which 


can be backed up by emphasis on our 
contribution to the war effort. These 
contributions, he pointed out, included 
keeping Britain alive and Russia in the 
war while, at the same time, we were 
fighting a major war in the Pacific and 
building the greatest Army and Navy 
ever known. 

Another speaker was “Swede” Nel- 
son, former Harvard football coach, 
who told humorous stories about sports 
notables. 

The entertainment, following the 
banquet, began with group singing led 
by William E. Doyle, following which 
the meeting was turned over to John 
Conathan, chairman of the committee 
which arranged for the dinner. B. H. 


Shoe Man’s Son 
On Iwo Jima 


PHILADELPHIA — Alfred H. Cohen, 
who operates leased shoe departments 
in Chester, Pa.; Wilmington, Del., ang 





ALFRED H. COHEN 


Trenton, N..J., and whose main offices 
are at 44 S. 52 Street, Philadelphia, 
has received a number of interesting 
letters from his son, Pfc. Samuéd 
Cohen, U.S.M.C., since the latter 
landed with the Fifth Marine Division 
on the island of Iwo Jima. 
Experienced as he has been in am. 
phibious operations in the South Pa- 
cific, Private Cohen, who was formerly 
assistant manager of the department 
which his father operates in Chester, 
writes that he has never encountered 
conditions approaching those he found 
on Iwo Jima. This was especially true 
during the first few nights following 
the landing of the Marines, when the 
latter were subjected to almost con- 
stant shellfire, and their exposed posi- 
tion made them an easy target. 
Graphically describing conditions on 
the treeless isle of volcanic rock, where 
the Japs had hidden themselves in 
holes so deep that they could be driven 
out only by the use of flame throwers, 
Private Cohen writes in a cheerful vein 
of his experiences and hopefully ex- 
presses his confidence that the war will 
progress favorably from now on in that 
area. Scarcity of water has proved one 
of the greatest hardships since the first 
fierce opposition of the enemy was 
overcome, he reports. Pride in the 
Corps and its traditions and accom- 
plishments is a prevailing sentiment 
with the Marines on Iwo, and concern 
lest his parents worry unduly about 
him is stressed in young Cohen’s letters 
much more than the hardships he is 
obliged to endure in the fight to win 
and hold this small but supremely im- 
portant point in the far Pacific. 





Cort acted as toastmaster, introducing 
the speakers. Other members of the 
committee were Henry B. Witcomb, 
vice-chairman; William L. Gleasot, 
John W. Filoon, Max E. Wind and John 
S. Kent, Jr. 
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More Comfort, More Style 


Ima [CONTINUED FROM PAGE 49] 


Cohen, whish believed in rigid shanks and stiff foreparts. They 
tents employ various construction methods and secure the desired 
L, an flexibility from several different patented constructions. 
Among them, and receiving active promotion, even during 
these days of wartime restrictions, is Synchro-Flex, patented 
by the J. P. Smith Shoe Company and used in all their Brit- 
ish Walker Shoes for men and women. It’s a novel, simple, 
yet thoroughly practical construction and it brings to the 
shoe exactly the sort of plus feature which will be a must 
in the competitive post-war period. 
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= YOU CAN'T BEAT REPEAT! 
esting 
amuel s 
latter 
vision GET IT WITH 
| am. 
| GRO-CORD 
mer 
a “THE SOLE of AMERICA" 
a When you sell shoes with genuine GRO-CORD soles 
found and heels, you're getting business today that will 
true stay with you tomorrow. GRO-CORD sales repeat 
ie because of repeated customer satisfaction with 
con- Interesting punched through perforations, applied to the GRO-CORD safety features, long wear and com- 
posi- classic U-Throat pattern make this a real warm-weather fort. Sales are on solid ground with GRO-CORD 
a shoe; ‘eurrneind from Winthrop. soles and heels. 
yhere a os ane P 4 
s Synchronizing shoe flexibility with the action of the foot, 
riven it creates a new stability with every step. It eliminates the 
vers, old-fashioned, action-retarding, stiff leather sole completely. 

vein In its place, a soft calfskin insole is fitted in the shoe from 
 & shank to toe. Linings extend over the insole and are firmly 

will secured by the Shicca Process. Because of the fact that 
be there is no cork filler, troublesome turned-up insole edges 

first are completely eliminated. Supplanting the usual filler is 

wes a slicker cloth doubler between the insole and the outsole, 

the which tends to create a barrier to the seepage of moisture 
-om- to the sole. 
nent Up-lifting stability is secured with a patented shank 
cern which has both vertical and horizontal movement, scientifi- 
bout cally responsive to body weight and foot action. While this 

“a — is not corrective in the accepted sense, it does assure REPEATED ADVERTISING TO 15,000,000 READERS 

‘ stability, balance and security, so essential to vigorous, easy , 

= foot action, and is the fundamental reason for the enduring You'll step ahead with GRO-CORD stepped-up 

advertising and promotion. 


shapeliness and fitting quality of this shoe. This process is 


Bi. adaptable to all the accepted patterns in both men’s and 
; women’s shoes. To a great extent its flexible construction | G a oO - Cc Oo Ww D : 
, has been responsible for the great development of the one- ! 


ing 
the piece, or seamless, plain toe, U-throat oxford in which pat- | RU Bhi & co. Paes LIM A, OHIO 


mb, ae r . 
x08, ern it had its experimental and early development stages. 
ohn | Formerly The Lima Cord Sole & Heel Co. 





It may well have a similar effect on the many other patterns 
which go to compose the well-rounded shoe wardrobe. 
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Your X-Ray Shoe Fitter — if 
you have one—is always on 
the job, is always ready to 
do a thorough job of shoe 
fitting . . . to the customer's 
complete satisfaction. 


Yes, your X-Ray needs no 
lunch hour, no rest periods, no 
vacation . . . is not subject to 
The Draft or War Man Power 
Regulations. In addition, good 
old X-Ray is always availa- 
ble to help out other mem- 
bers of your staff. 


It confirms their skill as shoe 
fitters, gives them a lift on 
hard-to-fit customers, closes 
sales faster, convinces par- 
ents that your sales people 
know how to fit children’s 
shoes correctly. Most impor- 
tant, it makes lasting friends 
for your store or department. 


if You Haven't An X-Ray... 

























Put one on your pay- 
roll for full-time service 
(salary negligible) as 










set until your order is 
entered. Production is 
still limited and demand 
for X-Ray Shoe Fitting 
is greater than ever. 


SHOE FITTER uc. 


3533 NORTH PALMER STREET 


MILWAUKEE I 





WISCONSIN 





* Mrs. Day's curtailed war- 
time production restricts the 
sale of her shoes to estab- 
lished agencies. An unlimited 
supply of Ideal Baby Shoes 
will be one of the blessings 
Peace will bring. 





























KIND OF A GIRL 
IT PAYS TO REMEMBER 







PERHAPS you do remember her! From her very 
first step, she should be paying you frequent visits 


















—and she would be too if you were selling Mrs. 
Day's Ideal Baby Shoes. In her home as in so many 
thousands of others, the axiom that "nothing is too 
good for baby" means Ideal for her baby shoes; 
and, accordingly Mrs. Day's reputation has be- 
come national. Her study and practical experi- 
ence has taught her a “know how" and a “know 
why", what materials, lasts, patterns and construc- 
tions are best for the many types of shoes required 
in the development of the infant foot. The confi- 
dence in merchant place in the superiority of the 
Ideal line has enabled him to devote all his efforts 
to a more careful fitting job. That is why with par- 
ents and with the merchants alike, Ideal has be- 
come the accepted name for baby shoes. 


mes. DAY’S IDEAL sasy sHoE co. 


DANVERS MASSACHUSETTS 
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Price Order and Paper Work 
Perplexes Shoe Men 


[CONTINUED FROM PAGE 52] 


and shortness of help in the stores to do the job, Mr. Lang- 
ston believes. Confirming his judgment in this regard was 
, vigorous protest made to OPA Price Administrator Ches- 
ter Bowles by the New York State Shoe Retailers’ Associa- 
tion against bringing out the price regulation at this time, 
stressing the “extreme and unnecessary hardship upon shoe 
merchants in this rush season, when we are faced with un- 
ysual difficulties because of labor shortages and added 
work.” 

Summing it all up, it would probably be difficult to offer 

better advice to the harried retailers than the suggestion 


- SAMPLE WORK SHEET - 


MARKUP ON COST METHOD FOR BASE DATE PRICING CHART 


PRICING CHART 
a0A/waye Figure only one category at a time 
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of President Samuel G. Staff, of the New York Shoe Re- 
tailers League, who said that in bringing out this new price 
regulation, the OPA had unquestionably handed the mer- 
chants “a beaut.” The first step in meeting the problem, 
said Mr. Staff, is to get a copy of MPR-580, find a quiet 
room, lock the door and read it carefuly. Most people don’t 
enjoy reading a lot of fine print, but there isn’t anything 
in this order which the average shoe merchant cannot un- 
derstand if he really takes the time and trouble to concen- 
trate a bit. The specimen charts which accompany this 
Recorper article should help. Or the merchant who is in 
doubt may obtain from OPA a copy of their booklet “In 
the Fight Against Inflation,” which gives on pages 22 and 
23 simple, step-by-step instructions for figuring markups 
and preparing a pricing chart. This same information was 
printed in the April 1 issue of the Recorper on pages 68 
and 70. 

One question that came up again and again was “Does 
the government supply official forms on which price charts 
are to be made up?” The answer is “No.” Retailers can 
Use any paper, ruled by a printer or unruled. If unruled 
the shoe man may draw in such lines or rules as may be 
required when he makes up his chart. 
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Style No. 63% - 
D Width only 
Sizes 4 to 12. 





Slak-Moes ms Beat this Value 


Special Piain Toe Pattern 

Rich Antiqued Brown Elk Uppers 
Natural Finish Leather Soles 
Heavy Leather Sock-Lining 
Genuine Leather Counter Pocket 
Reinforced Ball Strap 

Rubber Heel 


immediate Delivery 
Send Ration Currency with order 


THE ARNOFF SHOE CO., IO] DUANE ST., N. Y. C. 











~ Weyenberg ‘Team Popular in Hawaii 





Honolulu, T. H.—The Weyenberg Shoe Dragons is one of the top teams in 
the Hawaii Senior Basketball League. Unique in the fact that if is probably 
the only Weyenberg basketball team in existence, not exciuding Milwaukee, Wis., 

of W 


Shoe Co., the team has made a name for itself in Hawalian 
sport Bg A letter introducing the team and the 


lecture were sent to Weyen- 


berg by Reuben Goo, second row on the left, who is connected with A. L. 
Shelton, manufacturers’ representative in Honolulu. 





Two-Tones Wanted 
At Chicago Showing 


Cuicaco, ILt.—In accordance with 
ODT regulation the Chicago Shoe 


Travelers’ Association at their recent 


monthly show at the Hotel Morrison 
limited their showing to 49 exhibitors. 

Salesmen reported an increased in- 
terest in two-tone brown and white 
spectators, with many buyers attracted 
by non-rationed versions. Several 








houses which were showing white sim. 
ulated leathers for Midsummer wear 
also commented that this merchandise 
held attraction for retailers who are 
now filling in with non-rationed goods, 
In the main, buyers came to this show 
for fill-in footwear, ready for immedi- 
ate delivery. 


As for some time past, patents were 
actively sought, but there were few 
houses able to take orders on these, 
Replacing them were unrationed pat- 
ents which got early attention from 
buyers. It is noteworthy that many 
simulated leathers were bought by 
houses who formerly would not con- 
sider this type of shoe. Salesmen com- 
mented that with leather shortages in 
the foreground of everyone’s thinking, 
non-rationed footwear is now being 
bought heavily. 

When this association holds its next 
show—April 29, 30 and May 1—Fall 
lines will be shown. Because it is an- 
ticipated there will be great buying 
activity at this time, this show will be 
held over a period of three days in- 
stead of the usual two. 





Mishawaka Store Remodels 


MISHAWAKA, IND. — Futter’s Shoe 
Store has been remodeled to provide 
for a larger stock of merchandise and 
better display and service for their 
customers. 


A NEW LINE OF FOOT APPLIANCES 


Designed to give the dealer a professional 
type appliance that will bring him a 


longer margin of profit 


Let us show you how a $50.00 stock of our 
supports backed up by weekly size-ins can 
show a profit of over $1000.00 a year on ten 
sales a week. 


Write today for small run of sizes or for our catalog 


1616 LAVACA Sr-—. 


e AUSTIN TEXAS 
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1» | Named West Coast 


Representative 


CAMBRIDGE, Mass.—The Dewey & 
Aimy Chemical Company announces 
the appointment as their West Coast 





DAVID V. WHITING 


representative of David V. Whiting, 
with headquarters in Los Angeles. 

Mr. Whiting was born in New Or- 
leans, was educated in Chicago and 
went to California in 1927 where he en- 
gaged in the security business until 
1930, at which time he went to work 
for the California Leather Jobbing 
Corporation as assistant to the factory 
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You want to sell more than a pair of 
ioe ill ind tuping cones no wre 
w yin, 7 
mothers who will f meera 
oem Play - Poise Shoes wi 
Fit are built to help you ne 
healthy happy feet. 


The Vinginia. Shoe 


FREDERICKSBURG, VIRGIN 
x FUTURE FRANCHISES ONLY 
AVAILABLE IN CERTAIN CITIES 
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ELLEN 


No. 1370, $3.25, Black Kid, 15/8 Cov. HI. 
A stunning bow and favored for its ease 


for additional 10c. 
ORDER BY NAME AND NUMBER 


afoot. This shoe is also available in EEE 





ANTOYN 


No. 1390, $3.25, Black Kid-Pot. 17/8 Cov. 
HI. An exceptionally smart shoe with pert 
bow and patent leather toe. 

ORDER BY NAME AND NUMBER 








No. 1360, $3.00, Black Kid, 15/8 Cov. HI. 
Combining kid and gabardine vest with 
exclusive fitting features for style and 
comfort. 

ORDER BY NAME AND NUMBER 


You seldom run into such 


Say “Thank You’’ 


THE 





“honies” 
for AT-ONCE DELIVERY, too! Each of the four shoes 
shown is a genuine Tarsal-Tred, styled right and with the 
exclusive fitting features for which “Twelve Million Feet 
. These shoes aren't war babies — women 
will buy them after the war, as well. Order yours today. 


COLUMBUS 





ZELLA 


No. 1400, $3.25, Bik. Kid-Pot. 17/8 Cov. Hi. 
No. 1401, $3.10, Blk.Gab.-Pat. 17/8 Cov. HI. 
A youthful looking shoe with both style 
and utility. 

ORDER BY NAME AND NUMBER 





these days — and ready 


SEND RATION CURRENCY WITH ORDER—SAVE TIME! 


H. C. GOODMAN COMPANY 


i.) OHIO 








superintendent. Five years later he be- 
came associated with Liebman & Cum- 
ming in San Francisco and, in 1937, 
opened their Los Angeles office of 
which he was manager until he re- 
signed to join the Dewey and Almy or- 
ganization. 


To Hold Third 
Milwaukee Show 


MILWAUKEE, Wis.—Under the direc- 
tion of Ralph Wolpe of Superior Shoe 
Co., The Associated Shoe Travelers 
will hold their third show here at the 
Hotel Plankinton, June 10, 11, 12. 





Charles Feltman Reelected 
President 


CuicaGco, ILL.—At the annual stock- 
holders’ meeting of Feltman & Curme 
Shoe Stores Co., Charles H. Feltman 
was re-elected president and treasurer. 
Roland D. Feltman, son of Charles H., 
was elected vice-president, the post 
formerly held by his father. He was 
also named a director as was Miss 
Marjorie Curme, daughter of the 
former president of the company, Ar- 
thur A, Curme, who died last year. 
Miss Hilda M. Kemper was re-elected 


secretary. 


93 
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CASUALS 


A, 6 ee 





The impressive styling and the fine 
pane Aenea pe meg 
casual shoe for men, are unchanging. Dis- 
criminating men count on them today 


Les ANGELES, 





MISSES’ AND CHILDREN’S 

















Barney L. Kay, president of Kays- 
Newport, shoe retailers in Providence, 
R. L, has been named Rhode Island re- 
tail chairman of the State War Finance 
Committee for the 7th War Loan Drive. 
Mr. Kay has been active in various 
activities of the War Finance Commit- 
tee in previous war loan drives. He 
was chairman of the war bond commit- 


About Shoe People 


Sgt. Robert E. Lewenthal, of T. 
Lewenthal & Son, findings wholesalers 
in New York, is serving with the Army 
Air Forces in Burma. His mother, Mrs. 
Teresa Lewenthal, is carrying on the 
business in his absence. 

. . 7 


Thomas F. Dolan and Albert Season 
have purchased the business of J. L. 
Barnett, Ltd., New York, English out- 
fitters, and will continue at the same 
location under the name Dolan & Sea- 
son. Both men were connected with 
Barnett. 





Ralph H. Ewe, associated with the 
Ohio Leather Co., Girard, O., for 17 
years, has been named vice-president in 
charge of operations, a newly created 
position, and also was elected a member 
of the board of directors. Henry S. 
Drevet, formerly assistant plant super- 
intendent, was named superintendent of 
the plant, to succeed Mr. Ewe. 


* * 


Melvin J. Hall, manager of Flagg 
Brothers Shoe Store, Toledo, O., is the 
first honorably discharged veteran in 
Toledo to obtain a priority from the 
U. S. Housing Agency under one phase 
of the Veterans’ Act, to build a home 
in Toledo. 

* . 7 

The appointment of Ward Keener as 
assistant to the president of The B. F. 
Goodrich Company was announced re- 
cently. The position had been assigned 
to Mr. Keener before company presi- 
dent John L. Collyer was appointed spe- 
cial director of rubber programs. 

Mr. Keener joined the company in 
1937 and has since served in a wide field 
of activities. In 1942 he became di- 
rector of business research, and the fol- 
lowing year was appointed assistant to 
the vice-president for finance. 

7 + - 


James R. (Jimmie) Thompson has 
opened permanent sales rooms in the 
Hotel Lankershim, Los Angeles, now 
that he has made Los Angeles his home. 
Displayed is the complete line of Physi- 
cal Culture shoes, a division of The 
Selby Shoe Co. He will still travel his 
regular Middle West territory for Phy- 
sical Culture, in addition to serving the 
West Coast trade as heretofore. Visit- 
ors at his opening were A. J. Slade, 
shoe buyer for the D. H. Holmes Co. de- 
partment store, New Orelans; Carl 
Campbell of the Staccato Shoe Depart- 
ment of Marshall Field & Co., Chicago, 
and Sylvia Hamilton, casual shoe and 
accessory buyer for Frank Bros., New 
York. 

*- 7 

The Brown Shoe Co., St. Louis, has 
opened offices in the Haas Building, Los 
Angeles, for their Buster Brown divi- 
sion. Charlie Tayler, who represents 
the Buster Brown line in Southern Cali- 
fornia is in charge. 
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GREEN CANVAS OXFORDS 


NOT RATIONED 





















Write for Folder 


CONJOR SHOE COMPANY 






287 Broadway New York City 























Cpl. David Kramer, son of Mrs. 
Kramer and the late I. Kramer of S$! 
ington, Pa., graduated from the Slatin 
ton High School and Scholls Orthoped 
Institute, was one of the leading m 
chants of the slate borough before 








——_— 




































tering the service in December, 194% Railre 
He recently enjoyed a furlough and nected 
turned to Camp Beale, Calif. The busi® footwea: 
ness is being conducted by his sisteg jp Wests 
Florence Kramer, in his absence. associat: 
** * Dry Goo 
Harry L. Farnum, head of the compan} 
rop-Farnum Co., clothing and shoe desig Falls Ru 
ers in Dover, N. H., has been named 
the committee in charge of the ann The | 
maintenance appeal of the Salvatioag #warded 
Army being conducted in Dover man of 
surrounding communities. leather 
u* < Ti , achieven 
W. R. Jacques (Jiggs) has res on 
as assistant manager of the Hollywe small fo 
Calif. Florsheim store to be m a 
of Goodwin’s Men’s Shop, also locat 
on Hollywood Boulevard. In addition? Walte: 
men’s shoes, Goodwin’s carries a 4 Stertern 
of men’s sportswear and furnishings. ietsived 
. > * the arme 
Leon Golden, formerly with usual 
Shoe Company, and Julius Levine, § duding ; 
merly with Beckerman Shoe Comp tap in ¢ 
have started a wholesale business ®§ namber , 
their own called the Gold-Lee Footwe§ when tw 
Co., in Baltimore, Md. They will Off the 
tribute casual footwear and slipper 
cialties for misses and children, A. M. 
and women. Phil Ma: 
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Heywood has always offered lasting pleasure to gentlemen 
of superior taste. Leading American men’s shops select 
Heywood as their standard of footwear quality. You'll find 
shoes of Heywood manufacture at Rogers Peet, Marshall 
Field, R. H. Fyfe, The Halle Bros. Co., and many other 
fine stores. That is your assurance of Heywood quality. 


THE HEYWOOD SHOE 
Made by the House of Heywood in Worcester, Mass., since 1864 
Makers of the Famous Matriz Shoes for Men 
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Railroad Robert Smith, formerly con- 
nected with one of the major rubber 
footwear companies as representative 
in Western New York state, has become 
associated with the Buffalo Wholesale 
Dry Goods Co., Buffalo, New York. The 
@mpany acts as distributor for Beacon 
Falls Rubber Footwear. 

od — o 

The Bronze Star Medal has been 
awarded to Lt. Col. E. K. Ellis, chair- 
man of the board of the Eagle-Ottawa 
leather Co., Grand Haven, Mich. The 
award was given for meritorious 
athievement in action in Gambsheim, 
France, in which his leadership of a 


cet mall force against overwhelming odds 


terved as inspiration to his men. 
. . . 

Walter Deutsch, of Huntington, L. I., 
quartermaster first class, who recently 
received his honorable discharge from 
the armed forces, can look back on some 
Wusual and thrilling experiences, in- 
duding a three-week sojourn on an ice 
tap in Greenland and the rescue of. a 
Namber of men from a fire that resulted 
When two tankers collided and exploded 
Of the coast of Florida. 

: + + . 


A. M. Heller, San Mateo, Calif., and 
Phil Maryland, Richmond, Calif., both 
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well known shoe men in their own right, 
have joined a partnership and have 
taken over the shoe department in 
Levee’s Department Store, Vallejo, 
Calif. This department will feature 
women’s and children’s shoes, and will 
be operated under the name of the H. 
M. & L. Shoe Co. 


. > * 


Formerly associated with the style | 
department of International Shoe Co., 


Jack Madden has now joined the Fraser 
Shoe Co., Union, Mo., where he is de- 
voting his time to sales promotion. 
Jack Fraser has also joined the com- 
pany as partner to his brother, M. R. 
Fraser. He was previously connected 
with the Freeman Shoe Corp. and the 
Brown Shoe Co. The company, started 


| One of America’s 








in 1941, is manufacturing wooden sole | 


clogs for resort wear. 
> . > 


Mandel Bros., Chicago, announce that 
Edward Silver has been appointed buyer 
of all shoe departments, succeeding 
Gordon Roloff who resigned March 19. 
Mr. Silver was for the past three years 
buyer and merchandise manager of 
footwear at Schleisner’s, Baltimore. 
Prior to that he was with I. Miller in 
New York and Philadelphia. 
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Oldest Arch Support 
Manufacturers—Established 1909. Specializes 
in Arch Supports and Foot Remedies:— 


E-Z WALK PLANTAR 
SUPPORT 


Scientifically designed for relief of weak- 
ened longitudinal arch, and resulting foot 
and leg pains. Cellular sponge rubber. Brown 
leather top and non-slip suede type bottom 


To retail at $3.00 per pair. 


E-Z WALK PLANTAR-MET 
SUPPORT 


Combination support for relief of longitud- 
inal and metatarsal arch weakness. Made of 
cellular sponge rubber, soft, resilient, com- 
fortable. Leather covered 


To retail at $3.50 per pair. 


E-Z WALK METATARSAL 
SUPPORT 
Style K-6 


Light-weight support with special sponge 
rubber elevation at metatarsal area. Relieves 
pain, callouses, cramps, etc., at ball of foot 
caused by weak metatarsal arch 


To retail at $2.50 per pair. 
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Write fer Cataleg or 
Arch Supports and Foot Remedies 


E-Z WALK CORPORATION 


37 W. 20th St.. New York 11, WN. Y. 
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ADD TO YOUR PROFITS 


| 
by showing and fitting Fischer | 














Bunion Protectors. They over- 
come the trouble in fitting stylish 
shoes to feet distorted by Bunions 
and Enlarged Joints. 





bon rec" 


Made of fine strap leather and wool felt| | 


There is a ready de- 
mand for Fischer 
Bunion and Enlarged 
Joint Protectors for 
the reason it is con- 
sistently advertised 
in consumer maga- 
zine 


8. € E 
Ask your Shoe Finders SEFORE AFTER 
Decler. He will be 
glad te supply you. 

ON THE MARKET FOR OVER 40 YEARS 
THE FISCHER MFG. CO. 


3522 N. Downer Ave. 
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PLAY MOCS 


Loat with Leisure 
MOCCASINS 


For Men and Boys 


oar eee 


© Handsewed Moc- 
casin Effect 





1 eed 














@ Perfect Fit and 
Styling 

@ Flexible Comp. 
Soles 

@ Full Leather Sect 
Liereg 

Sizes 4-12 D Width 


SEND RATION CHECK WITH ORDER 











William R. Caldwell 


CLEVELAND, OHIO.—William R. Cald- 
well, 51, for many years a shoe dealer 
in Cleveland, died in California re- 
cently. 


9% 


Obituaries 





Sgt. Joseph Lane 


New YorkK—S/Sgt. Joseph F. Lane, 
26, was killed in action February 24 in 
Germany. Three generations of the 





SGT. JOSEPH F. LANE 


Lane family were well-known in shoe 
and leather circles. Sgt..Lane’s father, 
William F. Lane, was sales manager of 
the New Castle Division of the Allied 
Kid Company; his great grandfather 
started the William Lane Shoe Com- 
pany, one of the first quality shoe com- 
panies in America. The work was car- 
ried on by his son, Sgt. Lane’s grand- 
father. 

Surviving are his wife, Mrs. Mary 
Curley Lane; a son, Joseph F., Jr.; a 
daughter, Margaret Mary; and his 
mother, Mrs. Martha Munro Lane. Sgt. 
Lane was employed as territory sales- 
man of Cooper’s, Inc., New York. 

A solemn Mass of Requiem was offer- 
ed at St. Francis of Assisi, Brooklyn. 





John Rhodes Dennis - 


PROVIDENCE, R. I.—John Rhodes Den- 
nis, treasurer of International Braid 
Co., died in a hospital here recently 
after a prolonged illness. He was 67. 

At 17, Mr. Dennis began his career 
as-an employee of his father, the late 
Arthur W. Dennis, a former Lieuten- 
ant Governor of Rhode Island, who 
then owned the Elmwood Mills of Prov- 
idence. In 1912 this company was 
merged with other New England tex- 
tile mills to form the present Interna- 
tional Braid Company. 

Mr. Dennis was active in civic af- 
fairs. He was City Fire Marshall, Fire 
Commissioner, and at one time, presi- 
dent of the Board of Alderman. He 
was a thirty-second-degree Mason, Past 
Master of St: John’s Lodge, Past Com- 
mander of St. John’s Commandery, and 
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OXFORDS . gl 
~~ ll Survi Ve 
‘ A Hersh } 
CHILDREN’S and MISSES } inher. 
NON-RATIONED OXFORDS. | ies. 
Delivery starting in April ERE, | 
Weschler 
af Wescl 
$4.50 at 
per pair of 
.v 
Children's 8/.-12 s C 
Misses’ . . 122-3 4 Bish 
Vineent’s 
Surviv: 
E. Wesc 
sons, one 
dren. Re 
Terms: Net (@ days, F.0.8. N.Y. St. Peter 
Minimum Orders — 18 pairs Calvary 
COLORS:— 
Blue, White Hugh ¢ 
Red and Brown New | 
: manager 
Durable—Wearing Soles died rece 
Displaying: Marbridge Bidg., Room 610 | 0 Baltin 
Chicago, April 29-30—May 1-2, Room 649 § Wife, Mr: 
Hotel Morrison Loyd. 
Funera 
GERDA FOOTWEAR COMPANY | Béward 
158 Duane St. New York 13, WN, 1g Ment wa: 
John F 
Past Potentate of Palestine Temple LoviIsv 
the Order of the Mystic Shrine. Wise, 85 
Survivors are his widow, Mrs. Be dothing, 
Roeless Dennis; and two children§ ings deal 
Arthur Dennis and Mrs. Isabel Dennis§ hospital 
Mahoney. had been 
_—_ at Midwe 
Charles Warren Snow, Sr. eo 
JACKSON, MicH. — Charles Wa City Tre 
Snow, Sr., identified with the shoe more tha 
dustry for over 50 years, died r ing and 
in Foote . Hospital, here. Mr. Snov§ ie is su 
started his shoe career in his father{ Harry L 
retail and jobbing business in Jackson} Joe RB. W; 
Later he became a traveling salesmal, 
covering the cities of the South ané lemes 
Southwest. For over 25 years Mr. Snov 
represented the Forbush Shoe Co. in th§ Doicev 
Middle West. Green, p: 
Several years ago Mr. Snow was? ny. 
member of the Southern Shoe Travé-§ Falls He 
ers’ Association. He later joined &#§ where he 
Boston Shoe Travelers’ Association. § Weeks, FE 
Survivors are a daughter, Mrs. F.BE Mr. G: 
Davis, Jr.; a son, Charles Warren, Jh§ ¥. Y., on 
formerly wit the Forbush Shoe Coj*§ of 18, fo’ 
Brother, Edwin H. Snow of Milfoil of his ¢ 
Shoe Co.; and three grandsons. started tc 
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fred W. Mertz 


AUMENTOWN, Pa.—Fred W. Mertz, 
who had been connected with Farr 
frothers, here, for 35 years, died at 
jis home recently. He had been ill 
ince last September. 

Mr. Mertz was a member of St. 
Jon's Evangelical and Reformed 
Church, and was affiliated fraternally 
with the Greenleaf Lodge, F. and A. 
M1 0. O. F., Loyal Order of Moose. 
fe was also a charter member of the 
North End Republican Club. 





“~~ Survivors are his widow, Mrs. Irene 
‘me: § Hersh ~ Mertz; two sisters and one 
) brother. 


Mrs. Mary C. S. Weschler 


Exe, Pa—Mrs. Mary C. Scliarrer 
Weschler, wife of Robert E. Weschler 
ad Weschler Shoe Co., here, died re- 

at her home, when she was the 
of a heart attack. 
. Weschler was a member of St. 
s Cathedral, the Rosary Society, 
Bishop Gannon Guild and St. 
Vineent’s Aid. 

Survivors are her husband, Robert 
E. Weschler; three daughters, two 
sns, one brother and nine grandchil- 
dren. Requiem mass was celebrated in 
§t. Peter’s Cathedral. Burial was in 
Calvary Cemetery. 


Hugh C. Eaton 


New YorK—Hugh C. Eaton, sales 
manager of Beacon Falls Rubber Co., 
died recently while on a business trip 
to Baltimore. He is survived by his 
wife, Mrs. Ida Jenks Eaton, and a son, 
Lloyd. 

Funeral services were held at the 
Edward J. Donohue parlors. 
| ment was in Keene, N. H. 


John Franklin Wise 


Lovisvitte, Ky. — John Franklin 
Wise, 85 years of age, veteran shoe, 
dothing, dry goods and men’s furnish- 
igs dealer at Midway, Ky., died at a 
hospital in Lexington, recently. He 
had been in business for sixty-five years 
at Midway, but had made his home in 
lexington since 1924. 

He was former Mayor Midway, also 
City Treasurer at one time; and for 
Mere than fifty years headed a build- 
ing and loan association at Midway. 
He is survived by his wife, two sons, 
Harry L. Wise, Lexington; and Lt. 
toe B. Wise, U. S. Army, Italy. 














James Avery Green 


DOLGEVILLE, N. Y. — James Avery 
Green, president of Daniel Green & 
Company, died April 2nd at the Little 
Falls Hospital, Little Falls, N. Y., 
Where he had been a patient for two 
weeks. His age was 67. 

Mr. Green was born in Canastota, 
¥. Y., on August 27, 1877. At the age 
@ 18, following the unexpected death 
@ his father, Daniel Green, James 
Started to learn slipper manufacturing 
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WHEN a shoe 





THE inside story of a 
woman's shoe is tightly 
locked up in the walls. Be- 
tween the shoe material and 
the lining is the backing. 
You do not see it but a 
woman’s foot feels the dif- 
ference between mediocre 


and good backing. 


slides 


onto the foot with the sup- 
| ' ple ease of a glove; when 


the customer walks around 


the store with a smooth 


the manufacturer. 


Bie Se peepee , 
SEN gs tite, 


ABE 


POLIS 6. VWO.- 


s1 


chances are excellent that 


ACME did the backing for 


BACKING CORP. 


HADLEY & MULLANPHY STs 


grace—the last, the size and 
| width are right—and the 


ABC 


Combiners of 
Fabric and Leather 
MERS 
BACKING 


of 


CLOTH 


RY RAID 
BACKING CORP. 


ADOW A BOGARI 
BROOKLYN 6. N.Y 


STs. 
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from the bottom up. He worked in 
practically every department and then 
went on the road as a salesman, to 
learn by contact with the retailer and 
the public how the product could be 
improved. He was the first to suggest 
the name “Comfy” slipper at a time 
when the factory was manufacturing 
only felt shoes. 

Time and responsibility broadened 
his work until he became president and 
general manager. He made his home 
in Dolgeville and played a prominent 
part in civic life. He was vice-presi- 
dent and director of the First National 
Bank of Dolgeville and served for a 


time on the Little Falls Draft Board. 
His clubs and lodges were activities he 
greatly enjoyed. 

He is survived by his widow, his son, 
Daniel; a daughter, Catherine Louise; 
a grandson, Daniel Kent; a brother, 
J. Larned Green, of Scarsdale, N. Y., 
and one sister, Louise J. Green. of De- 
troit. Funeral was held from the home 
at 120 South Main Street and burial 
was in Dolgeville. 

In the passing of James Avery 
Green, the Dolgeville community, the 
Daniel Green Company organization 
and the trade have lost a modest but 
efficient and effective leader. 
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| 
ANOTHER MODERN “peat 
| 











MET-EEZE 
METATARSAL INSOLE 


Made of TOP | 
GRAIN COW. | 
HIDE with rub- 
ber longitudinal 
and metatarsal 
supports. Cleverly | 
designed, compact 

and space saving. | 
This additional 
value, together 
with a MER- 
CHANDISING | 
PLAN FOR 
SALES CLERKS | 
has made MET- 

EEZE the fastest- 

selling foot appli- 

ance in the trade. 
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WESTERN BOOTS 
APPROVED UTILITY STYLE 


GENUINE GOODYEAR WELTS 
ES e SOLID COLOR 













e ALL BLACK or 
¢ ALL BROWN 
Solid Leather Soles 
FANCY 


EMBOSSING 


So. 3820 Grows 
“oe. 38272 Gta 
SIZES 6-12 





ARNOFF SHOE CO.,INC., 101 Duane $#.,N.¥.C 





Open Tacoma Store 


TacoMaA, WaSH.—Recently settled in 
its new location, with fine appointments 


for the display and fitting of footwear Wewly modernized shoe department at Stack & Co., Superior, Wis. The series # 
sections replaces a long line of shelving which carried open stock. 


is Baxter’s at 918 Broadway, here. 


Stack’s Streamline 
Shoe Department 


Superior, Wis.—When Stack & Co., 
department store, here, was stream- 
lined, the shoe department was changed 
so that a long series of shelves was re- 
placed by a series of sections, divided 
by panels and displays. Low mirrors 
are placed directly in front of the cus- 
tomer seats so that customers can see 
the effect of the shoes tried on. 

The department carries nationally 
advertised lines of women’s and chil- 
dren’s_ shoes, arranged with high styles 
at the front, and lower heeled shoes 
and shoes for growing girls at the 
other end of the section. Stock is car- 
ried behind the panels on the shelves, 
where it is easy of access to salesmen 
fitting shoes for customers. 

“Among new lines we have put in,” 
said L. A. Ditson, buyer and manager 
of the department, “are in-door slip- 
pers. The many women working today 
like to spend their leisure at home in 
comfort, yet they want a slipper some- 
what more dressy than the strictly bed- 
room slipper. The hostess slipper which 
is comfortable, cut on smart lines and 
colorful has answered their demand 
nicely. We have built up sales of these 
slippers in a special section devoted to 
them. The displays are made through- 
out the year, and sales are high.” 

Along the front of the department, 
display units serve to partition off the 
shoe department without in any way 
cutting it from the view of customers 
in other parts of the store. On these 
display pieces shoes are shewn accord- 
ing to brand. Customer-seats are just 
behind these units, providing privacy 
in trying on shoes. 

A new line of children’s shoes, re- 
cently added, is shown in wall cases 
built in one end of the department. The 
displays take in all ages from baby 
shoes up to adult sizes. When new lines 
are added, they are given a six months’ 
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CHILDREN'S SLIPPERS 








Sr er re 


In-Stock At-Once Delivery 


| 
| CHILDREN'S LEATHER SLIPPERS 
| 


NON-RATIONED 


infants’ Sizes 5-8 
Children’s Sizes 82-12 
Misses’ Sizes 12/-3 





$4.55 

} a polr 

Terms—Net 10 days F.0.B. New York 

18 & 36 Pair Orders 

Brown or Tan, also Red 

Flexible, Hard Leather Soles 

Scotch Plaid Lining 
Displaying—Marbridge Bidg. 

Room 610 

Representative: Frank Murphy 


GERDA FOOTWEAR CO. 
Duane St., New York 13, N. f, 
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build-up through radio and newspa 
advertisement, and are. heavily 
played. 

A special window is given over to 
shoe section. Here displays are chan 
once a week. One week women’s sh 
will be shown, the next, children’ 
shoes. 
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Our supply of 


Kesheso 


is Limited 









iad Ea 
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“IBUT WE’RE DIVIDING IT AS 
A EQUITABLY AS POSSIBLE 











When Uncle Sam removed the lid from Lastex, 
allowing it to be manufactured in limited quantity, the 
demand figuratively swamped us. To be fair to all, 
we decided to distribute it as equitably 
as possible, so that the trade in general would profit 
by it. We are grateful this policy 


has been so enthusiastically received. 











A. Ss. BURG CO. 116 SOUTH STREET, BOSTON, MASS, 
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PLUMP LEATHER UPPERS 
SEWED COLLARS 


ORTHOPEDIC RUBBER SOLES 
IN STOCK 


Ne G42 - 


MEN’S SIZES 6 
BOVSs’ IZM 


ARNOFF SHOE CO..INC 
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1-—@ 81.70 


101 Duane $¢.,N.Y.C 
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SHOE INSERTS 


A 6 8 OF ED he A ee 





Self Conforming 
CORRECT SHOE INSERTS 


Sold exclusively by shoe 
merchants in shoe stores. 





WALK-ON-AIRE cu. s. pat. & Trace mart) 
Retails at 75¢ a pair 
100% Mark-Up on Cost 


NORMAL feet are never perfect mates. 
Shoes are. Our Inserts aid better fitting 
and give the feet cushioned comfort. To 
show them is to sell this profitable item. 


Write us for name of our author- 
ised distributer in your territory. 


The “WALK-ON-AIRE” Line: 





WALKONAIR CORP. 
i (factory) KNOX, IND. 














Style Committees Discuss 


| Production Problems 


NEw YoRK — Men’s, Women’s and 
Children’s Style Committees of the Na- 
tional Shoe Retailers’ Association met 
here recently to assemble information 
that has a bearing on shoe style trends 
for the coming season. 

The Women’s Style Committee, under 
the chairmanship of Albert Wachen- 
heim, Jr., stressed the difficulty of the 
manufacturer in securing labor and 
materials, and emphasized to retailers 
that the manufacturer’s problem of pro- 
duction—of producing pairs and sizes 
and widths—must supersede his devel- 
opment of new styles. Thus, manufac- 
turers are forced to concentrate pro- 
duction on the types and styles which 
will result in a maximum of pairage 
production, rather than on new develop- 
ments from a fashion standpoint. 

Because of the increased demand for 
leather by the military forces, it is esti- 
mated that only 225,000,000 pairs of ra- 
tioned shoes will constitute civilian pro- 
duction in 1945. Of this, only 200,000,- 
000 pairs will be available for gale to 
civilians, the rest going to exempted 
agencies. Since the WPB is attempting 
to increase children’s shoe production 
in 1945, the large proportion of this loss 
in production of rationed shoes will oc- 
cur in the women’s shoe field. Fabric 
shoes—both rationed and non-rationed 
—were stressed by the committee as a 
possible solution to the problem. 

The situation in the men’s field is 
much the same as that in the women’s 
with regard to the over-all production 
picture, the Men’s Style Committee un- 
der the chairmanship of George Hess 
stated. The committee considered the 
current demand for larger sizes and 
widths and also discussed control of 
sales to balance sales against purchases. 

At the Children’s Style Committee 
meeting, under the chairmanship of 
Henry Dahl, the discussion centered on 
the problem of securing enough chil- 
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ANTIQUE BROWN ELK UPPERS 
Goodyear Construction 





Soles and Heels 
Men's Sizes 6 to 12 
Immediate Delivery Write for Folder 


CONJOR SHOE CO. 


| 287 BROADWAY 


| 

Brown Casual Type Moccasin 
Grows 

| 

| 


NEW YORK City 








dren’s, growing girls’ and boys’ shoes 
to meet the demand. A recommendation 
was made that WPB be requested to 
certify kid and goatskin for use in chil- 
dren’s shoes, anticipating shortages in 
cattlehides. It was also requested that 
M-217 include little gents’, youths’ and 
boys’ shoes up to size 6 in certification 
of materials, similar to the certification 
already in effect on children’s and 
misses’ shoes. 








Open Women’s Shoe Shop 


SAN ANGELO, TEX. — Betty Lee, an 
exclusive ladies’ shoe shop, has been es 
tablished here and will feature famous 
name shoes in both rationed and non 
rationed styles for women and girls 
Rosa Lee Allen is manager. 





New Officers of Detroit Retailers 





Detroit, Mich.—Newly elected officers of the Detroit Retail Shoe Dealers As 
ciation. Left to right: Dermit K. McNab, vice-president; Adolph Goetz, treaserel 
C. Guy Dixon, president; Sam Plotier, secretary. 
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Heavy Shoe Buying 
Leaves Stocks Low 


[CONTINUED FROM PAGE 8i] 


of reds wished they had concentrated 
on blacks, but are now finding that 
their reds are cleaning out nicely. 

The desire to own a new pair of high 
style novelties retailing at $8.95 and 
vp—mostly up—apparently is the main 
ambition of the great majority of 
women. 

Stores are in fairly good position on 
whites, which started to sell immedi- 
ately after Easter, thus somewhat re- 
lieving the tension on blacks, Navy, the 
ever reliable Southern California color 
in dressy and staples, is in its usual de- 
mand this Spring. 

Better casuals, both non-rationed 
and rationed, are far stronger than in- 
ventories can stand. White play shoes 
are again the number one favorite. 
Good indoor casuals are taking up con- 
siderable of the present volume slack. 

Many departments and stores which 
never carried non-rationed shoes in 
their quality grades now have them 
and are well satisfied with the experi- 
ment. “Lookit! Hay shoes for $16.95 
per pair and we sold 62 pairs last 
week,” was one buyer’s comment as he 
pointed with pride (and wonderment) 
to his sales of raffia non-rationed 
sandals. 


Near-Panic Buying in Boston 


During the two weeks preceding 
Easter Sunday, it is conservatively 
estimated that Boston shoe stores and 
shoe departments sold from two to 
three times as many shoes as they can 
possibly hope to replace under the 
quota systems imposed by their sources 
of supply. During the week before 
Easter, sales averaged about 60 per 
cent higher than during the pre-Easter 
selling of 1944. Estimates ran all the 
way from 40 to 120 per cent, with the 
general average about as stated. Mer- 
chants feel that these phenomenal in- 
creases can be attributed only partly to 
the season. At least some, they are 
convinced, are due to the frequency to 
which shoe and leather shortages are 
being mentioned on the radio and in 
the newspapers. They wish someone 
would shoot the editors who interpret 
the trade directives emanating from 


Washington. 


This near-panic buying is having its 
inevitable result. One shoe department 
manager has adopted the policy of 
waiting until all seats are filled and 
then roping off the entrance to bar 
those who want in. An independent 
shoe store has discontinued the practice 
of remaining open on Monday evenings 
and has shortened its regular store 
hours of 9 to 6 to 10 to 5. This is apt 
to become general throughout the city. 
There is even talk of stores closing one 
or perhaps two days a week. 

Every store covered in the Easter 
survey reported that the sling-back 
model with open toe was by far the 
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| Shoe Store Shoe Store Dept. Store Dept. Store 
New England Deep South Mid-West Far-West 
Clot, Gales .x.o5s. $29,271.00 $21,558.15 $27,921.37 $15,914.35 

Net Profit ..... $ 5,854.20 $ 4,311.63 $ 5,584.27 $ 3,182.87 


sales .. . in fact, just think... 


TIONAL PLAN. 





WORRIED ABOUT MERCHANDISE ? 


Post-War Profits? Or the Problem 


The SHOE HONEYMOON is about over. 
Meeting last year’s sales will be tough with 
less and less merchandise to offer. 
customed to making $100 or more weekly won't 
be happy to make less, and these are your best 
men. CUBOID FOOT BALANCERS answer 
all these problems for an ever increasing list 
of the nation’s best stores. 


'| 1944 Cuboid Records in Typical Stores 


Think of the added merchandise these buyers can offer. Think of 
the extra income it affords their shoe salesmen. Think of the FREE 
advertising they enjoy. Think of the complaints turned into double 
and you'll join the CUBOID band 
wagon. Concession plan with trained operator, or CO-OP PROMO- 


of Keeping Men? 


Men ac- 











most popular pattern in every grade. 
Two merchants, both of whom operate 
conservative stores, reported that even 
women who never before had worn 
anything other than conservative ties 
and oxfords had purchased these skele- 
tonized styles. Open toe pump types, 
with and without throat ornaments, 
were second choice. Other patterns— 
ties, oxfords and straps—were tied in 
a rather poor third place. 

Black patent and black smooth 
leather were first choice in colors, 
though patent leather is becoming in- 
creasingly scarce. Blue ran a close sec- 
ond. Red was third in most stores, 
particularly in rationed shoes. Novelty 
colors such as cherry patent and gray 
reptile—the subjects of special promo- 
tions in a few stores—were sold freely. 
Combinations of patent and gabardine 
and all-over black suede were good in 
a few of the exclusive shops. 


Business Phenomenal in Detroit 


Buying in Detroit stores was heavy 
in the pre-Easter weeks, with peak 
generally reported on Saturday that 
tended to approach the high levels of 
the shoe stampede of a year and a half 
ago when No. 17 stamp expired. Re- 
ports were generally, from specialty, 
chain, department and large private 
stores alike. 

At the R. H. Fyfe store, President 
William H. Adams reported business 
considerably over 1944, with “more 
business than we can take care of.” A 


phenomenon that appeared to be gen- 
eral was the fairly large number of 
customers who could not be fitted in 
the desired type of shoes, but this was 
apparently a reflection of the general 
“shopping around” at Easter season. 

Children’s shoes showed unusually 
big sales: At Crowley’s, Lawrence E. 
Sylva, buyer, reported an increase of 
85 per cent over 1944. Patents were 
heavy in demand, and whites in all 
types of shoes. 

Average level of business increase 
was typified by Milan F. Stonebreaker, 
buyer of the women’s department at 
Crowley’s, who reported it at 20 per 
cent ahead of 1944. Part of this was 
deferred Winter business, because cus- 
tomers had to wait for later deliveries. 

A notable leader in styles was calf- 
skin. Patents were in great demand, 
although stock was generally short in 
all Detroit stores. At Fyfe’s, black and 
brown were the color leaders, with 
brighter colors expected to become im- 
portant later. 

At Crowley’s, black suede in casual 
types was good at around $7, paradoxi- 
cally, Mr. Stonebreaker said. Here, 
there was an exceptional sale in colored 
shoes, in medium price brackets, 
largely attributable to the store’s put- 
ting in a new line in this field, selling 
slightly above their usual price level. 
The lower brackets in colors, corre- 
spondingly, did not do so well. In the 
medium and low price brackets, sales of 
black and brown leathers were heaviest. 
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PLAID SHOE LACES 
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PLAID SHOE LACES in stock 
for IMMEDIATE DELIVERY 
Write for Color Card TODAY 


LYONS & COMPANY 
120 Duane St., New. York 7, N. Y. 
QUALITY SHOE STORE SUPPLIES for 44 years 




















POM POM SLIPPERS 
WOMEN'S SLIPPERS 


PASTEL SHADES 
Non-Rationed 
In Stock—At Once Delivery 
$4.10 


per pair 











Terms: Net 10 Days 
F N. Y 


Minimum Orders—i8 pairs 
NEW DUTCH LAST in CRYSTAL GLO 
Material 


Colors: Light Blue and Pink 
Sturdy Soft Sole 
Displaying in 
R 61 Building 
Representative: Frank Murphy 
GERDA FOOTWEAR CO. 
158 Duane Street, New York 13, N. Y. 
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Artificial Limbs for the Disabled 


In this photo one of the Institute's staff is working in the artificial limb depart. 
ment, fashioning an artificial leg. The limb is made of English willow wood, and 
is covered so that it will resemble an actual leg. Limbs are sold to wearers a 


approximate cost to the Institute. 


NEw YorK—Increasingly important 
in these days when war casualties seem 
heavy, is the work of institutions, both 
privately and government-operated, 
which provide orthopedic appliances 
for the disabled. Among these, the In- 
stitute for the Crippled and Disabled, 
here, offers help to war veterans and 
civilians who have suffered orthopedic 
disabilities. 

Founded in May, 1917, as the Red 
Cross Institute for Crippled and Dis- 
abled Men, and supported by voluntary 
subscriptions from individuals, the In- 
stitute also engages in physical and oc- 
cupational therapy, training the vic- 
tims of accident or disease to live 
normal, useful lives. Of most interest to 
the shoe trade is the work the Institute 
does in making and fitting artificial 
limbs for those who need them. These 
limbs are made by experts who are on 
the staff of the Institute; they are sold 
at approximate cost to disabled. Some 
brace work, too, is done by the Insti- 
tute. The needs of a disabled person 
are studied, and, in cases where it is 
considered advisable, special appliances 
are constructed to meet the require- 
ments of the individual. 


Training is given all cases which en. 
ter the Institute so that the handi- 
capped may overcome their disabilities 
as much as possible. Cases come to the 
Institute in wheel chairs; they are 
taught, slowly and painfully at first, to 
be sure, to walk alone. Instruction is 
given in such everyday matters as 
mounting a curbstone and climbing a 
flight of steps; to the disabled these 
accomplishments previously seemed im- 
possible feats. After intensive instruc- 
tion, cases are able to travel alone, and 
are trained in jobs so that they may 
take their normal places in industry. 

This service, after the last war, was 
considered so valuable that the Insti- 
tute continued its work, extending its 
operations to include civilian disabili- 
ties resulting from disease or accident, 
as well as those suffered on the battle- 
field. Women were admitted to the In- 
stitute, and its work went on in peace- 
time as well as in time of war. When 
casualties return in numbers from the 
fighting fronts, it is to be expected that 
the work of the Institute and of others 
like it in all parts of the country will 
become increasingly important. 





Goodyear to Open 
Sole and Heel Plant 


AKRON, OH10—Plans for the erection 
of a new plant at Gadsden, Ala., for 
the exclusive production of rubber soles 
and heels, were. announced recently by 
The Goodyear Tire & Rubber Company. 

Harry L. Post, manager of Good- 
year’s Shoe Products Division, said 
that the new plant will be in addition 
to Goodyear’s existing tire plant in 
Gadsden. Some of the manufacturing 
will be done with facilities already in 
Gadsden. In addjtion, a one-story build- 
ing measuring 200 ft. x 260 ft. will be 
built. Construction of the plant will 
start immediately, with completion 
scheduled for some time next Summer. 
Goodyear also operates a large rub- 


ber sole and heel plant in Windsor, Vt. 

At present Goodyear is one of the 
nation’s suppliers of rubber soles and 
heels for military footwear, including 
combat shoes. Developments along this 
line since Pearl Harbor include a spe- 
cial type of heel for paratroops, and 
a mountain-climbing sole and heel now 
being used extensively in Europe. Rub- 
ber soles and heels for civilians are be- 
ing produced in large quantities also. 

Mr. Post disclosed that the new plant 
in Gadsden will turn out approximately 
the same products as the plant in 
Windsor. So long as government ne- 
cessities exist, the bulk of all produc- 
tion will be for the Armed Forces. As 
soon as this necessity lessens Goodyear 
will introduce several products which 
have been developed in its Research 
Laboratories. 
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Certainly not in quantities to 
meet the demand for Genuine Kanga- 
roo Leather: nevertheless, supplies of 
raw skins are sufficient to warrant a 
continuity of supply from recognized 
sources. 

This will be good news for merchants 
who know their customers prefer and 


select Kangaroo because of several 


= SG hROy 






TANNED IN Umnthiir 





Is Arriving On Schedule . . 


outstanding features. It is 17% stronger, 
weight for weight, than any of the 
leathers used in footwear; it is soft, 
which makes for extra comfort qualities 

.. and its tight grained surface, when 
polished, develops a brilliant, highly 
glossed and long-lasting finish. Ask for 
shoes of Genuine Kangaroo from your 


regular resources. 






by the. 








SURPASS LEATHER COMPANY 
RICHARD YOUNG COMPANY 
ZIEGEL EISMAN COMPANY 





bhheove 
70 Beg 








6 


RUBBER FOOTWEAR 


Ee 





MEN'S SNUGFIT RUBBERS 
Pat. Molded Process assures perfect 
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SLIPPERS 
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Atlanta, Ga.—A progressive step in infant shoe departments has been taken by 
Davison's in the opening of a new and different baby unit. Planning for the con- 
venience of the mothers and the best care of the children, Davison's has installed 
@ special six-chair unit equipped with leather straps and built on a platform with 


the shoe stock concealed under the chairs 


The department started off with a model stock of several pairs of a size in ¢ 
number of each style. Big promotions announced its opening in windows displays 


and radio and newspaper advertisements. 
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IN STOCK 
Little Bunnies 


Be wise — anticipate your future 
needs on this staple i 
while we have them. 





85°. 


2% 10 days, net 30 F.O.B. Chicago 
Made of Lamb's Wool 


Sizes 4 to II; packed 72 pairs to 
the cose. Minimum orders ac- 
cepted, 36 pairs. 


WILLIAM COHAN CO. 
— Third Floor — 

Play Shoes—House Slippers—Sport Shoes 

19 So. Wells St., Chicago 6, ill. 

















FOOT SOCKS 








"*SOCK-EEZ"* quality Celanese rayon, seam- 
less sole, elastic top, one shade only, display 
box of 8 dozen or individual dozens at $2.75 
per dozen pair—to retail at 3% per pair. 
LYONS & COMPANY 
120 Duane St.. New York 7, N. Y. 
Quality Shoe Store Supplies for 44 Yeors 











PAPER PACKS A WAR 





PUNCH—DON’T WASTE IT! 


104 


Vitality Salesmen Gather 
For Conference 


St. Louis, Mo.—Vitality Shoe Com- 
pany salesmen gathered here for a 
week recently at a semi-annual sales 
conference. C. L. Hein, general man- 
ager of Vitality, presided. 

Monday’s sessions were devoted to a 
full discussion of the selling program 
for the Fall season. Deliveries as well 
as quotas were thoroughly discussed in 
the light of current and future manu- 
facturing difficulties. On Tuesday the 
new sample lines were given a full 
runway showing in the International 
Shoe Company assembly room. At the 
same time the road men were briefly 
addressed by International vice-presi- 
dents, A. B. Fletcher and D. S. Stauffer. 
Wednesday, Vitality stylist Charles E. 
Goodrich, supported by Walter Goe- 
risch (patterns) and Robert Dosse (of 
the merchandise department), reviewed 
the lines with the salesmen in groups. 

Thursday’s sessions were given over 
to advertising. Al Johnson, Vitality 
advertising manager, unfolded the 
plans for the coming season. William 
Henri and E. F. Hascall, of Henri, 
Hurst & McDonald Advertising Agency, 
presented advance proofs and layouts 
on Vitality’s national advertising for 
the coming season. Magazine schedules 
called for the usual aggressive promo- 
tion. 

In presenting the new Vitality lines, 
C. L. Hein stated that quotas were pro- 
jected on current production figures, 
that every effort will be made to pro- 
duce allotted shoes as nearly within the’ 
limits of shipping dates as possible. 

Following is a list of the Vitality 
salesmen who attended the meetings: 

M. P. Gringardner, Indiana, Michi- 
gan; J. R. Burriston, California; Park 
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O. De Witt, Alabama, Arkansas, Mis- 
sissippi, Tennessee, Louisiana; E. J, 
Evans, Arizona, Colorado, Montana, 
Nebraska, New Mexico, Nevada, U 
Wyoming; R. C. Farrar, Texas; J. W. 
Field, Connecticut, Maine, Massach 
setts, New Hampshire, Rhode Island; 
Vermont; R. D. Fletcher, Washington, 
D. C., Delaware, Eastern Pennsylvania, 
Baltimore, Md. 

W. J. Harney, Ohio; W. L. Jonakin, 
Kentucky, Maryland, Eastern North 
Carolina, Virginia, West Virginia; J 
I. Locke and Heyward Dillingham, 
Florida, Georgia, North Carolina, South 
Carolina, part of Tennessee; J. @ 
Mazur, Illinois, Iowa; A. R. Moore, 
part of Michigan, Minnesota, North 
Dakota, South Dakota, Wisconsin. 

H, E. Summers, Western Pennsylva- 
nia; J. C. Thomas, New York State; 
A. K. Umphrey, Idaho, Oregon, Wash- 
ington; M. A. Weiss, New Jersey, 
Greater New York. 


To Establish Permanent 
Rockmore Memorial 


New York — The Rockmore family, 
business associates, friends and ac 
quaintances, in order to perpetuate the 
memory of the late Captain Clayton 5) 
Rockmore, U.S.M.C., who gave his life 
on Iwo Jima, have decided to create @ 
fitting memorial. A ten thousand treé) 
forest will be designated by a perma-" 
nent stone and bronze monument and 
will be known as the Captain Clayton” 
S. Rockmore Forest. It will be located 
near the George Washington Forest im 
Galilee. 

As this is being established by sub- 
scription only, anyone who would like 
to contribute may make checks payable 
to Captain Clayton S. Rockmore Forest, 
Room 2312, 220 East 42nd St., New 
York 17, N. Y. 
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Boot and Shoe Recorder 
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Keeps Customers Happy 


= the next few months 
‘li be fewer shoes to sell 
and greater demand for shoe 
repairing. What’a to 
make fast friends and perma- 
nent custOmérs by featuri 

LTS. Left and Right Rubber 
Heels and I.T.S. Heel 
Lifts, now made of a remark- 
able new synthetic rubber— 
live and springy tough and 


me now in black and brown. 








chance 
turing 


THE 1-T-S COMPANY 


ELYRIA, OHIO 





MARBRIDGE BUILDING 


7] West 34th Street 


1328 Broadway 


New York 


April 15, 1945 








WARNING 


PATENT No. 139531 





FOR MEN 
WOMEN 


and 


CHILDREN 


The moccasin slipper construction illustrated 
above is thoroughly protected by Patent. The 
name “muk-luk” also is registered with the 
United States Patent Office. We have re- 
tained sole rights to this name and patent, 
and no licenses thereunder have been granted 
to anyone to manufacture slippers of this 
construction. 


Under the law, any manufacturer who without 
authorization makes and sells a patented 
article is violating the rights of the patentee, 
and is liable to suit for infringement. Retailers 
who resell such an article are equally liable. 


Any infringements of this Patent will be vig- 
orously prosecuted. We trust the trade will 
respect our rights and make such action 
unnecessary. 


CASE LOTS ONLY 
WOMEN'S CHILDREN'S 
4-9 13-3 


3000 
Brown 
only 


412 
1000 
Brown 
only 


5-12 
4000 


Brown 


2000 
Brown, Bive 
only 


Red, Green, 
Gold 


tye Ne. 


WINTER FUR NOVELTY CO. 


105 COURT STREET, BROOKLYN 2, N. Y. 
TRiongle §-0216 
(EL ee 


end WOMEN'S SIZES PRICE-PROTECTED AT $5.50 RETAIL 
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OVER A QUARTER CENTURY 


Ta a 


BOUGHT AT FAIR PRICES 


MOSINGER BROS. 


1235 WASHINGTON AvVE., ST. Louis, Mo. 








BARIS SELLS 


Quality Shoes from Surplus 
Merchandise, Better for Less. 
BARIS SHOE CO.., Inc. 
Worth 2-5180-1 
79-81 Reade St., New York 7, N. Y. 








LARGEST SELECTION 
OF TOP GRADE SHOES 


SPECIALISTS IN BETTER GRADE 
SHOES FROM 15 LEADING 
ST. LOUIS FACTORIES 


MEN'S - WOMEN’S - CHILDREN'S 
FOR IMMEDIATE SHIPMENT 
While In town “C" Well 


M. K. WEIL SHOE CO. 
1215 WASHINGTON AVE. 
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SHOE ORNAMENTS | 
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a by 
DANIELS 


STUDDED DRAPE #59 


e SHOE BEAUTIFIERS 


Made In Genuine Black Patent Leather or Black, Blue, 
Red, Army Russet, Town Grown Calf. Alse White, 
Biack, Brown or Blue Suede. 


Studded with Silver, Gold or Colored Nailheads 


$1.00 per pair "iia" 
Immediate and Future Deliveries 
Send for Illustrated Catalog of 
SHOE BEAUTIFIERS 


DANIELS MANUFACTURING CO. 











8520-20th Avenue, Brooklyn, N. Y. 
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Folder Explains 
Manufacturer’s Problems 


St. Louis, Mo.—An attractive fuch- 
sia and white folder has been issued 
by Johansen Brothers Shoe Co., here, 
explaining the manufacturer’s difficulty 
in trying to supply his dealers with all 
the shoes they require. A sketch of a 
shoe, with emphasis on the heel, serves 
as introduction on the front cover, and 
the legend below, “Surely, You don’t 
think ALL Shoe Manufacturers are 
HEELS!” leads into the copy the fol- 
lowing page which reads, in part: 

“Of course you don’t think all shoe 
manufacturers are heels. Most of us 
are good, honest “soles,” and not being 
able to furnish you with all the Johan- 
sen Shoes we know you need, really is 
regrettable, 

“Yes, there have been times when we, 
like all other shoe manufacturers, have 
had to set arbitrary quotas. In some 
cases, dealers felt that they, individual- 
ly, were being discriminated against. . . 

“Despite the fact that rationing regu- 
lations, raw materials and the labor 
situation are getting tighter every day, 
we will do our best in the future, as we 
have done in the past, to supply you 
with as many Johansen Shoes as it is 
humanly possible to turn out under ex- 
isting conditions. And at the same time 
we don’t intend to lessen the effort in 
cur ‘war department’ which is produc- 
ing daily vital materials for our armed 
forces.” 





Plan to Construct Factory 


Dover, N. H.—I. B. Williams & Sons, 
leather manufacturers and one of 
Dover’s oldest industrial concerns, plan 
to construct a new factory as a result 
of being forced to vacate the space now 
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MOCCASINS 
HEAVY BROWN UPPERS $4.4 


ORTHOPEDIC RUBBER SOLES 
* IN STOCK 








MEN'S SIZES 6-12 $1.45 
BOYS’ SIZES 3- 6 $1.40 
WRITE FOR FOLDER 
GIRLS’ and OTHER MOCCASINS and SLIPPERS 


CONJOR SHOE CO. 
287 BROADWAY, NEW YORK CITY 








occupied in the old Pacific Mill prop. 
erty. . 

As the concern filed an application te 
purchase a city-owned site on Main 
Street, Philip Brown, president of the 
company, said it was imperative that 
the concern secure a suitable location 
for a one-story building containing 
about 10,000 feet of floor space. 

Municipal officials are considering 
the offer to purchase the city-owned 
property. 
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Modern Shoe Department at Flah & Co. 
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Syracuse, N. Y.—Fich's recently enlarged their street floor, giving twice th 
former space to a completely new and modern shoe department, one of sev 
merchandised by Harry Ehrenpreis, supervisor of Fiah's. Designed according to the 
latest retailing principles, the department features elegant decor and modeft 
turnishings. White oak and serrated oak panels line the walls. One wall, entirely 
of mirrors, extends from floor te ceiling. Fluorescent lighting fixtures are installed 
ia all of the display cases, both circular glass cases and niches in the oak paneling. 
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Retail Sales, Independent Shoe Stores 


February, 1945 


ent of Commerce, Bureau of the Census 
Current Statistical Service, Washington 
———Dollar Sales 
Number Per Cent Change 
0. 


Firms Febd.,’45 Feb.,’45 
vs. 





Report- ve. " February, 
States by Regions ing Feb.,'44 Jan.,'45 9 
+81 —11 $3,969, 752+ 
+11 —18 257,125 
+'8 —23 128,145 
of —21 38,509 
+17 —il 55,188 
+30 +1 507,789 
Mew Jersey... .eeee- ca oe stb 
Pennsylvania .......-. 53 +30 + 1 507,789 
; +34 —11 779,814 
+44 —7 160,419 
+87 —20 134,927 
+43 —6 125,219 
+20 —12 164,733 
+82 —i1 194,516 
+85 —9 263,396 
+35 —7 98,986 
+82 —15 Bi 
+41 ee 54,380 
+34 —i38 29,431 
+81 —3 188,477 
On te 
— North Carolina ...... Zhe cade rhe vaiha's 
South Carolina ...... ° eee wim +. lan 
eee 2 » eset 
fast South Central .... 7 +25 # 120,080 
on to & Bentucky ......---+-- os cece acea4” * 8: gtecs 
Mai Tennessee .......-+++> ee eées ccna: *. = © one 
QI § Alabama ........--++ 7 +25 # 120,030 
f the | Mississippi .......... we fe stan *.: ope 
that § Yet South Central ... 30 +384 —8 806,957 
: EK nh scaverenen 5 +18 —il 28,517 
ation § Louisiana ............ ‘ it sens >. * See 
‘ning f Oklahoma ........... +25 —14 17,605 
—~  Peeprepererer 17 +38 —7 260,835 
Se 31 +18 —17 187,962 
ering § Montana ........---- 7 +17 —14 82,022 
wned EE? epcccccesvevets ® eoes Ph Oe ee 
Wyoming ............ 4 +28 —7 16,909 
Gelorado ............ 1 —1 —29 67,369 
New Mexico .......- tt Th) tact See 
B ccccccccccese ° eee Qin we +, anal 
“seen s “eee eee **eeer 
yf Nevada -2.-22 2 oe. 5 +24 = ¢ . 22,566 
ee 140 +35 —14 1,358,202 
date 23 +29 —16 184,679 
- A ee 18 +48 = 130,766 
diated aed 99 +35 $8 1,042,757 
eS Fe +87 —18 87,269 
Ks 22 +45 —22 182,075 
Portland, Ore. ......-- 7 +82 —14 50,400 
% Louis, Mo. ......-. 8 +28 —21 35,573 
fan Francisco, Cal. ... 19 +20 —16 265,695 
futile, Wash. ........ 7 +18 —18 78,798 
*Insufficient data. # Less than 0.5 per cent. + As compared with 
$3,040,299 in February, 1944, and $4,442,856 in January, 1945. 
Cumulative increase for two months, 1946, amounted to 28%. 
The Editor’s Outlook 
[CONTINUED FROM PACE 45] 
United States possesses about half the total national in- 
come and nearly half the industrial production of all coun- 
tties entering into the world economy. Similarly, the United 
States consumes about one-third of the principal raw ma- 
terials and foodstuffs produced in the world. During the 
decade following the World War, the United States was 
ako the primary source of international loan capital, and 
became one of the world’s leading creditor nations. Hence, 
the United States inevitably exerts a tremendous influence 
= a the world economy; the impact of the domestic, eco- 
the nomic developments on the rest of the world and the reper- 
‘dere | “Eton of its policies in the international sphere can 
irely B “tcely be overrat Sy 
alled & _ 50 instead of listening to the wise-guy, who thinks he 
sting. “ows all the tricks, put your house in order. 
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to FOOTLETS Dealers 


Now that genuine FOOTLETS are 
staple items in shoe and hosiery stores 
our free “Sorry” signs are making a 
big hit as salesmakers everywhere. 
They help you conform to health laws, 
prohibiting the fitting of shoes on 
bare feet, without losing the customer's 
goodwill. Ask for one with your next 
order for genuine FOOTLETS. 





And be sure to include in your 
order a generous quantity of S900— 
one of the most popular FOOTLETS 
styles. Made of durable spun rayon 
with an attractive picot edge, $900 is 
sure to be a leader this year. 

N.B.—Gennine FOOTLETS are 
in fr dous d d and ma- 
terials are scarce. Order sow. 

J. W. LANDENBERGER & co. 
Mekers of RANDOLPH KNIT Sasks 4 Anklets 
Castor Ave. at Kensington 
Philadelphia 24, Pa. 


Sales Offices: New York, Chicago, Boston, 
* Trade Mark San Francisce 




















SALESMEN WANTED 


HELP WANTED 


HELP WANTED 





Besential Workers need Release Statements 


Essential Workers need Release Statements 


ey 
Essential Workers need Release Statemeny 





WE A GOOD, PERMANENT 
PROPOSITION — SALESMEN wi 
established terri xy “BRANDED 
LINE” c “HOUSE. SLIPPERS for 
women We are a well estab- 
lished Grew and can can deliver orders. Can be 
carried as line. In writing give age, ter: 
ritory covered and line you are. now carrying. 
All correspondence confidential. Address Box 
#523, care Boot & Shoe Recorder, 100 East 
42nd Street, New York 17, N. Y. 





SIDE LINE MEN .. . ALL TERRITORIES 
ree ee ee ae, Tee te 
Shoes. in ae S ats —x- 
and ‘Men's s- 7% be shown 
make sales. Sample outfit weluhe only 13 ibs, 
Give details “shest yourself who « reocsommting. 
yourse! w Tep: 
territory covered. 


State 
STO DISPLAY FIXTURES 





ATTENTION, 
MEN: There 
Health Spot Shoe Shops 
tailing 


RETAIL SHOE SALES 
is a wonderful in 
for men with shoe re 


statement of a’ . Address: HEALTH 
SPOT SHOE SHOPS, INC., Industrial Ave 
ave, Danville, Dlinois. 








ADJU 
152 W. 42nd St., New York 18, N. Y. 











FITTING ROOM FOREMAN 
OR FORELADY 


wanted by a Southern California concern. 
Write either Boot and Shoe Recorder or 
direct to— 

CALIFORNIA SHOES, LTD. 
2234 N. Figueroa, Los Angeles 31, Calif. 











SIDE LINE SALESMAN WTD. 


Ge OD OPPORTUNITY MAN FA- 
MILIAR WITH PITT: GH territory 

and its vicinity, for fast carlin shoes, \as a 

a, Write giving full lars to: Box 

#535, Boot and Shoe Record 

Street, New York 17, Y. 


+ pA: 


RESIDENT SALESMAN 


WANTED: RESIDENT SALESMEN FOR 
SAN FRANCISCO AND LOS ANGELES 
territories to take over well established ac- 
counts. We distribute a general line of brand- 
ed house slippers and play shoes for the fam- 
ily. Can be carried with non-conflicting line. 
When writing give age and present connection. 
Address Box #524, care Boot & Shoe Recorder, 
100 East 42nd Street, New York 17, N. Y. 











HELP WANTED 


Escontia! Workers need Release Statements 











WANTED 


ASSISTANT TO PRESIDENT 


A capable man for handling adver- 
tising and merchandising for Chain 
of Orthopedic Shoe Stores, and to 
serve as right hand man to the 
founder and head of a large and 
growing organization with an ex- 
cellent future. We prefer a man 
with ideas, and who can help in put- 
ting ideas into execution; prefer- 
ably draft exempt. Give age, past 
experience, and present earnings. 
Address. #515, care BOOT & SHOE RECORDER 
209 South State Street, Chicage, til. 
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WOMEN’S 
SHOE BUYER 
and MANAGER 


We offer an attractive position 
to the man capable of buying 
such lines as Palter DeLiso, An- 
drew Geller, Del.iso Debs, Nat- 
uralizer, Selby Arch Preserver, 
Joyce and Fashion Shoes gener- 
ally. Capable of developing a 
budget shoe section and mer- 
chandising children’s shoes. 

Present by can be readily in- 
creased by the right man, who in turn 


can earn a highly satisfe v 


pie sone fl details about yourself, both 
including references, to: 


THE “STROUSS-HIRSHBERE C0. 


YOUNGSTOWN, OHIO 























MANAGERS 


Retail Shoe Chain, splendid oppor- 
tunities for experienced Managers 
with large progressive Shoe Corpora- 
tion. Our post-war plans have created 
several excellent opportunities. 

In reply give complete detail of experience 


Address #530, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 

















ss SALESMAN . Earn 
$500.00 per month in the STYLE 
yo THE SOUTH. Commussion basis. 
week guaranteed. THE GUAR 
SHOE CO., San Antonio, Texas. 


ANTED: A _ Competent, dependable 

man as District Manager, who is x] 
enced in retailing of men’s and women’s 
as well as accessories, to supervise a group 
stores in the Middle West. Do not apply 
less capable and able to do the above job, & 
dress #531, care Boot & Shoe Recorder, 
East 42nd Street, New York 17, N. Y. 


ALESMAN AND MANAGER for Fa 
Shoe Store; good salary; permanent 
tion; give full details as to salary wanted, 
and qualifications, etc. LAUDERDALE SH@ 

STORE, Fort Lauderdale, Fla. 


ALE, MANAGER-FOREMAN -— Un 

opportunity for capable Supervisor 
Manager for Baby Shoe Factory. Soft 
and intermediates. Sizes 1 to 4. Child 
Hard Soles, sizes 4% up. Replies confid 
Address #538, care Book & Shoe Reco 
100 East 42nd Street, New York 17, N. Y, 9 














LINE WANTED 


ANUFACTURERS WOMEN’S PLA 

SHOES AND CASUALS; also bet 
Slippers for Southwestern territory. May cai 
exclusively. Can qualify. Address #529, cam 
Boot & Shoe Recorder, 100 East 42nd Stre 
New York 17, N. Y. 


XPERIENCED REPRESENTATIVE, (5@ 
with extensive following; legitimate ii 
with weekly advance essential. J. H. META 
Route 3, Alexandria, Louisiana. . 
WANTED: LINE OF LADIES’ AN® 

CHILDREN’S unrationed sandals or 
for Oklahoma. Have a good following in better 
stores. Address #536, care Boot & 
Recorder, 100 East 42nd Street, New York 
| i A 














SALESMAN, NOW SELLING QUALI 
LINE of Women’s Casuals in best stores 
Oklahoma, Kansas, Missouri and Texas 
sires fast line of quality Children’s 
rationed and non-rationed; also Women’s Hi 
Heel Shoes of quality, rationed and 
tioned; also Men’s and Children’s House Sho 
MONTE GRAY, 902 Keeler Avenue, B 
ville, Okla. 





WANTED TO PURCHASE 


FAMILY SHCE STORE WANTED 
Michigan or Illinois, by private party 
personal operation. Cash. Quick action. 
dress: Box #518, Boot and Shoe Recorder, 
South State Street, Chicago 4, Il. 
BETTER GRADE FAMILY SHOE STO 

Volume $100,000, or more; any city 
population 50,000 or more. Address #537, 
Boot & Shoe Recorder, 100 East 42nd St 
New York 17, N. Y. 














classified aavert 
words should be added for the address. 
is $5.00 an inch with a maximum of 46 words. 


isements the rate is 


ie payable in acvance. 
pege mest be is eer New York Office 10 deys preceding publication dete. © ME 


CLASSIFIED ADVERTISING RATES 


Lines Wanted” advertisement is 4 cents per word for all undispiayed 


7 cents word. Minimum ‘ena er. 
in ail ether ences charge, 


MIN 








Boot and Shoe Recor 


